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> 85%  GROWTH IN HOUSEHOLDS WITHOUT CHILDREN
DIFFERENT HOUSEHOLD LANDSCAPE BY 2025
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Married with 
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children, 2,165,939

Absolute Change in Households, United States
1980–2005

SOURCE: US Census
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DEMOGRAPHIC SHIFTS AND HOUSING DEMAND
BUILT-IN DEMAND FOR HIGHER-DENSITY LIVING
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First Move-Up Condos, TH
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single family

Senior Living

SOURCE: U.S. Census Bureau
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GEN Y WILL PAY FOR WALKABLE, MIXED-USE
CHALLENGE IS PROVIDING PRODUCT THEY CAN AFFORD

• Driven by convenience, connectivity, and a 
healthy work-life balance to maintain 
relationships

• 1/3 will pay more to walk to shops, work, 
and entertainment

• 2/3 say that living in a walkable community is 
important

• More than 1/2 of Gen Y would trade lot size 
for proximity to shopping or to work

• Even among families with children, one-third 
or more are willing to trade lot size and “ideal” 
homes for walkable, diverse communities 

SOURCE:  RCLCO Consumer Research 
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PARADIGM SHIFT IN CONSUMER PREFERENCES
PENT-UP DEMAND FOR HIGHER-DENSITY, WALKABLE ENVIRONS
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HIGH DENSITY HOUSING = LESS DRIVING
PORTENDS DIFFERENT RETAIL, OFFICE CONFIGURATIONS
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TRANSIT ACCELERATES VALUE CREATION
WIDE RANGE OF PREMIUMS – BUT ALL POSITIVE

SOURCE: Reconnecting America
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PAYING IT FORWARD
CREATING VALUE THAT PAYS FOR TRANSIT

$128 M in fiscal 
benefit

Engaging 
property owners 
in value capture 
opportunities

Priming the pump 
for 2.4 M SF of 
catalytic 
development at 
top of market 
rates

Using  real 
estate 
development 
was a vehicle to 
fund transit 
infrastructure
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ROLE REVERSAL – EMPLOYMENT GROWTH TO 
OUTPACE POPULATION GROWTH THROUGH 2050

Fairfax County Growth
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SOURCE: George Mason University Center for Regional 
Analysis
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ANTICIPATED IMBALANCE IN TYSONS GROWTH
NEW JOBS > NEW HOUSEHOLDS – WHERE WILL THEY LIVE?

Between 2005 
and 2030, Tyson’s 
Corner is 
expected to add 
nearly 50,000 
new jobs but only 
absorb 10,000 
new households.  

At 1.7 jobs per 
household, this 
could suggest a 
shortfall in 
housing units to 
accommodate 
employment 
growth.

But this 
employment is 
not likely to locate 
just anywhere.  It 
will need to be 
accessible to 
next-generation 
employees 
embracing transit 
and walkability.

SOURCE: MWCOG, RCLCO
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CONNECTIVITY WILL INFLUENCE DEMAND
LEGACY OF R-B CORRIDOR, GEN Y, CRITICAL

SOURCE: WMATA, RCLCO
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MAINTAINING A COMPETITIVE EDGE?
FAIRFAX COUNTY GROWTH MIRRORS REGION … BUT
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WILL THE ADVANTAGE PERSIST?
GROWTH SEGMENTS CHOOSING OTHER JURIDICTIONS
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Fairfax County capturing lower 
regional percentage of high-

growth segments in most recent 
decade

Down from 16.0 % to 14.5% 
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EVEN MORE TRANSIT-ORIENTED DEVELOPMENT 
BULK OF DEMAND FROM SMALLER HOUSEHOLDS

Single Parents, 
other households 
w/ children, 9%

Married couples 
w/ children, 12%

Other households 
w/o children, 15%

Singles and 
Couples, No 

Children, 64%

Estimated Future Demand for Transit-Oriented Development

SOURCE: Center for Transit-Oriented Development, 2006
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TREMENDOUS GROWTH IN REGION
INTENSE COMPETITION FOR JOBS, HOUSEHOLDS

Over the next 25 years, the DC region will add 1.25 million 
new jobs and 1.5 million new residents

• Jurisdictions that provide urban, transit-oriented places 
will capture these jobs and households first

• Households are moving with their feet – to places across 
the USA – that provide these types of environments
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