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Participation

• 448 dialogue participants
• 45 web comments
• From 0 to 93 participants at dialogues
• Strong residential participation
• Weaker business participation



Overall Findings

• High level of interest among participants
• Overall positive response to process 
• Wide range of input
• Lots of common ground
• 14 common themes identified
• 43 key common values identified



Overarching Issues
• Strong desire to see planning and 

infrastructure match planned density
• Strong interest in accessibility and quality 

of life issues
• Strong desire for continued information and 

input to process



CHARACTER OF TYSONS
• Tysons should be a destination place
• Enhance aesthetics of Tysons
• Enhance sense of place (activities)
• Enhance sense of community (interaction)



CONNECTIVITY
• Enhance ability to travel to and from 

Tysons from surrounding areas
• Enhance ability to get around Tysons
• Make Metro easily accessible to Tysons

residents and nearby residents



DENSITY 
• Limit building heights
• No increased density/growth
• Make Tysons a functional urban center
• Preserve and protect present character of 

surrounding residential neighborhoods
• Concentrate density around Metro
• Create and protect "transition zones" 

between higher and lower density



ECONOMIC/BUSINESS CLIMATE
• Provide for economic growth and stability
• Don't push existing businesses out
• Maintain/enhance existing property values



ENVIRONMENT
• Create more parks and greenspace
• Create athletic fields
• Enhance stormwater management and 

protect water quality



INFRASTRUCTURE AND PUBLIC 
FACILITIES

• Ensure that infrastructure and public 
facilities are sufficient to meet any 
increases in density

• Infrastructure improvements should be 
funded by developers

• Infrastructure improvements should be 
funded through public-private partnerships



METRO
• Protect residents from light and noise 

pollution 
• Minimize traffic impacts and other 

inconveniences during Metro construction
• Metro should be underground



MIXED USE
• Create more community-serving retail
• Increase street-level retail and small shops
• Increase entertainment and cultural uses



PARKING
• Parking needed for Metro
• Keep Metro users from parking in 

residential neighborhoods and 
commercial/retail lots

• Make parking a less prominent feature



PEDESTRIAN AND BICYCLE 
IMPROVEMENTS

• Enhance pedestrian access and safety 
within Tysons and to Tysons from 
surrounding communities

• Provide bike trails or lands



RESIDENTIAL DEVELOPMENT
• Create more affordable housing
• Create appropriate housing for Tysons

workers
• Increase amount of housing in Tysons



SAFETY
• Ensure personal safety with arrival of 

Metro

TASK FORCE PROCESS
• Task Force should be more representative



TRAFFIC
• Decrease traffic in general
• Improve the flow of traffic within and  

through Tysons
• Provide a "grid" street pattern
• Decrease reliance on autos
• Keep Tysons accessible by car



Next Steps for Public Outreach

• Task Force consensus activities
• Public Participation goals
• Communication priorities
• Communication topics
• Workshops



• Developing consensus Guiding Planning 
Principles linked directly to community 
values

• Developing consensus concepts based on 
Guiding Planning Principles that provide 
for meaningful public input

• Incorporating public input to consensus 
concepts and reaching consensus on final 
recommendations

Task Force Consensus Activities



Public Participation Goals

1. Communicate results of the community 
dialogues 

2. Communicate Guiding Planning 
Principles and tie to values 

3. Obtain meaningful public input to 
consensus concepts

4. Communicate final recommendations 
and expectations for influence



• Explain role and influence of Task Force
• Explain Task Force process, opportunities, 

and impacts of public input
• Tie all activities back to community values

Values       Guiding Principles       Concepts
• Explain how results can actually influence 

development
• Be more aggressive in reaching out 

directly to stakeholders

Communication Priorities



Main Communication Topics
1. Findings of initial outreach
2. Purpose and role of Task Force
3. Planning process, County and developer 

roles and limitations
4. Guiding Planning Principles 
5. Opportunity for input to consensus 

concepts/workshop invitations
6. Final concepts/ recommendations and 

how public input was used



Communication Tools
• All information placed on website
• Expanded contact list
• Maintain email and phone hotline
• Email and mail all announcements and 

updates 
• Press releases about key activities and 

products
• Continue to work with existing groups
• Posters/notices at public venues



Consensus Concepts Workshops

• General Workshops (up to 4)
– Open meetings with RSVP
– Transportation and Connectivity
– Urban Transition/Quality of Life 

• Station Area Workshops (4)
– Ensure participation by directly affected groups
– Density and Land Use 
– Integrating station with community
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