Fairfax County Public Library

Analytics Findings

CIVICTechnologies

civictechnologies.com

Toll free: 888.606.7600




Population Customers Non-customers
1,151,527 391,557 /59,970

34% market share 66% market potential
Segments Customer Checkouts

42 /75,621
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Map of Population Density
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Map of All Segments
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Population by Segment

Ho. Segment Population Population Population Population
Share Cumulative Cumulative
Share Humber Share:

1 Couples with Capital 128,172 11.1% 11.1% 128172 .
2 Urban Squires 111,362 9.7% 20.8% 239534 percentage of
3 The Sweet Life 104,793 9.1% 299% 344327 .
4 Empire Builders 98 545 8.6% 385% 442872 the populatlon
5 Great Generations 71,180 6.2% 44 6% 514,052 for each
6 Apprentices £9,999 6.1% 50.7% 584,051 segment.
7 Grand Masters 53,292 4.6% 55.3% 637343 =
8 Marquis Class 51538 45%  508% 688,881 Divide each
10 Stocks and Scholars 50,767 4.4% 63.6% 790456 .
11 Wizards 45,942 4.0% 726% 836,398 population by
12 Bonds and Babies 43,809 3.8% 76.4% 880,207 the total
13 Educated Earmners 25811 2.2% 78.7% 9006018 lati
14 Regents 24 246 21% 80.8% 930 264 population.
15 5* Seeks S* 21,268 1.8% B2 6% 951532
16  The Singles 20,7249 1.8% 84.4% 972261
17 Los Padres 19,436 1.7% 86.1% 991697
18 Charmed Life 18,667 1.6% 87.7% 1,010,364
19  Managing Business 13,846 1.2% 88.9% 1,024210
20 EastMeets West 13,788 1.2% 90.1% 1,037,998
21 Suburban Singles 13,168 1.1% 91.3% 1,051,166
22 Gurus 12,299 1.1% 92.4% 1,063 465
23 White Collar Status 11,472 1.0% 93.3% 1,074,037
24 Social Whirls 10,406 0.9% 94.3% 1,085,343
25 Land Barons 9,425 0.8% 951% 1,094 768
26 Solo Acts 6,422 0.6% 95.6% 1,101,190
27  Golden Heritage 5818 0.5% 96.1% 1,107,008
28  Collegian 5,496 0.5% 96.6% 1112504
29 Hard Actto Follow 5377 0.5% 97.1% 1,117,881
30 Kindred Spirit 5,300 0.5% 97.5% 1,123,181
31 Sublime Suburbia 5,185 0.5% 98.0% 1,128 366
32 Thriving 4917 0.4% 98.4% 1,133,283
33 Doublewides 4243 0.4% 98.8% 1,137526
34 City Core 2,661 0.2% 99.0% 1,140187
3%  Urban Moms 2111 0.2% 99.2% 1,142 298
36 Proud Family 1,826 0.2% 99.4% 1,144,124
37 Middle ofthe Road 1,594 0.1% 99.5% 1145718
38 The Godparents 1,329 0.1% 99.6% 1,147,047
39 Centurions 1,268 0.1% 99.7% 1,148 312
40 Group Quarters 1,252 0.1% 99.8% 1,149 6564
41 Family Coming of Age 1,069 0.1% 99.9% 1,150,633
42 Gray Eminence 804 0.1% 100.0% 1,151,527

Grand Total 1,151,627 100.0% .

Average 27417 Analyt'cs 5

Median 12,734
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Share: percentage of the population for each segment. Divide each segment
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Population by Segment: Findings

Population: largest, smallest, and in between

Largest: Couples with Capital with 128,172 people or 11.1% of the population
Smallest: Gray Eminence with 894 people or 0.1% of the population

Average size: 27,417 people per segment

Median (half above/half below): 12,734 people per segment

Analytics 7



Population by Segment: Findings

Top segment distribution

The top 3 segments are 3 in 10 people:

Couples with Capital 11.1%
Urban Squires 9.7%
The Sweet Life 9.1%

The next 7 segments account for 4in 10

people
Empire Builders 8.6%
Great Generations 6.2%
Apprentices 6.1%
Grand Masters 4.6%
Marquis Class 4.5%
Sitting Pretty 4.4%

Stocks and Scholars  4.4%

Overall distribution

The top 10 segments account for
about two-thirds of the population

The top 14 segments account for 4 in
5 people

The top 20 segments account for 2 in
ten people

The bottom 32 segments account for
about 31% of the population (361,071
people) or about 11,283 people or
1.0% each
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Segment Map: Top Ten Segments
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Segment Map #1. Couples with Capital
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Segment Map #2: Urban Squires
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Segment Map #3: The Sweet Life
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Segment Map #4: Empire Builders
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Segment Map #5: Great Generations
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Segment Map #6: Apprentices
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Segment Map #7:. Grand Masters
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Segment Map #8: Marquis Class
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Segment Map #9: Sitting Pretty
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Segment Map #10: Stocks and Scholars
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Customer and Non Customer by Segment

No. Segment Total Customer Customer Customer Total Non Hon Non Non
Customers Share Cumulative Cumulative Customers Customer Customer Customer
Share Number Share Cumulative Cumulative Share:
1 Couples with Capital 45613 11.6% 11.6% 45 613 82,559 10.9% 10.9% 82559 :
2 Urban Squires 41,022 10.5% 22.1% 86,635 70,340 9.3% 20.1% 152,899 percentage of
3 The Sweet Life 33,456 8.5% 307% 120,091 71,337 9.4% 205% 224236 the customers
4 Empire Builders 36,684 9.4% 40.0% 156,775 61,861 8.1% 37.6% 286,097
5 GreatGenerations 25478 6.5% 465% 182,253 45702 6.0% 437% 331,799 or non
6  Apprentices 21,925 5.6% 52.1% 204,178 48,074 6.3% 50.0% 379,873 customers for
¥ Grand Masters 22395 5.7% 57.9% 226,573 30,897 4.1% 54 1% 410,770
&  Marquis Class 20,260 5.2% B3.0% 246833 11,278 41% 53.0% 442048 each segment.
9  Sitting Pretty 15 641 4.0% B7.0% 262474 35,167 4.6% 62.8% 477,215 Divide each
10 Stocks and Scholars 18776 4.8% 71.8% 281,250 31,991 4.2% 67.0% 500,206 ,
11 Wizards 12,824 3.5% 754% 295074 32,118 4.7% 712% 541324 segment’s
12 Bonds and Babies 15 947 4.1% 79.4% 311,021 27 862 3.7% 749% 569,186 customers or
13  Educated Earners 9,065 2.3% 81.7% 220,086 16,746 2.2% 77.1% 585032
14 Regents 9638 2.5% B84 2% 329,725 14,607 1.9% 79.0% 600,539 non customers
15  S*Seeks 8 5,968 1.5% 857% 335691 15,302 2.0% 81.0% 615341 by the total
16  The Singles 5322 1.4% 87.1% 341,013 15,407 2.0% 83.1% 631,248 population
17 Los Padres 4833 1.2% 88.3% 345 B46 14,603 1.9% 85.0% 645 851 :
18 Charmed Life 5538 1.4% 89.7% 351,384 13,129 1.7% 86.7%  G658,980
19 Managing Business 4 240 1.1% 90.8% 355624 9 606 1.3% 88.0% 658,586
20 EastMeets West 4715 1.2% 92 0% 360,339 9,073 1.2% 89.2% 677,659
21 Suburban Singles 3,282 0.8% 92 9% 363,631 9,376 1.3% 90.5% 687,535
22 Gurus 3,883 1.0% 939% 367514 8,416 1.1% 91.6% 6595951
23 White Collar Status 2759 0.7% 94.6% 370,273 8713 1.1% 927% 704,664
24 Social Whirls 3284 0.8% 95 4% 373,557 7122 0.9% 93.7% 711,786
25 Land Barons 2 526 0.6% 96.0% 376,083 6,899 0.9% 94.6% 715,685
26 SoloActs 1,542 0.5% 96.5% 377,925 4,580 0.6% 95.2% 723,265
27  Golden Heritage 1,415 0.4% 96.9% 379,340 4403 0.6% 95.7% 727,668
28 Collegian 534 0.1% 97.0% 379,924 4912 0.6% 96.4% 732,580
29 Hard Actto Follow 1,755 0.4% 97.5% 381679 3,622 0.5% 96.9% 736,202
30 Kindred Spirit 1773 0.5% 97.9% 383,452 3,527 0.5% 97.3% 739,729
31 Sublime Suburbia 1,868 0.5% 98.4% 385320 3,317 0.4% 97.8% 743,046
32 Thriving 1,692 0.4% 98.8% 387012 3,225 0.4% 98.2% 746,271
32 Doublewides 1,361 0.3% 99 2% 388,373 2,882 0.4% 98.6% 749153
34 City Core 460 0.1% 99 3% 388,833 2,201 0.3% 098.9% 751,354
35 Urban Moms 467 0.1% 99.4% 389,300 1,644 0.2% 99.1% 752,993
36 Proud Family 599 0.2% g906% 289,899 1,227 0.2% 90.2% 754225
37 Middle of the Road 482 0.1% 99.7% 390,381 1,112 0.1% 99 4%, 785337
38  The Godparents 423 0.1% 99.8% 390,804 906 0.1% 99.5% 756,243
39 Centurions 225 0.1% 99.9% 391,029 1,040 0.1% 99.6% 757,283
40 Group Quarters 34 0.0% 99.9% 391,063 1,218 0.2% 99 8% 753,501
41 Family Coming of Age 150 0.0% 99.9% 381,213 919 0.1% 99.9% 759,420
42 Gray Eminence 344 0.1% 100.0% 391,557 550 0.1% 100.0% 759,970
Grand Total 391,557 100.0% 758,970 100.0%
Average 9,323 18,095 Analytics 20

Median 3,588 8,893
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Share: percentage of the customers or non customers for each segment. Divide each segment

customers or non customers population by the total customers or non customers.
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Map of Customers
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Share: percentage of the customers or non customers for each segment. Divide each segment

customers or non customers population by the total customers or non customers.
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Map of Non Customers
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Customers and Non Customers Summary

Customers Non Customers
Largest: Couples with Capital 45,613 Largest: Couples with Capital 82,559
(11.6%) (10.9%)
Followed by: Followed by:
Urban Squires 41,022 (10.5%) The Sweet Life 71,337 (9.4%)
Empire Builders 36,684 (9.4%) Urban Squires 70,340 (9.3%)
The Sweet Life 33,456 (8.5%) Empire Builders 61,861 (8.1%)
Great Generations 25,478 (6.5%) Apprentices 48,074 (6.3%)
Apprentices 21,925 (5.6%) Great Generations 45,702 (6.0%)
These top 6 segments account for 52.1% These top 6 segments account for 50.0%

of customers of non customers

Analytics 25



Checkouts by Segment

No.

1
2
3
4
L
]
2
8

Cad Lo P R e o e S e et TR gt
gfjgr.wnpﬁ%Eoggbﬂmﬁgﬁﬁﬁcmmﬂmmgwm;om

39

Segment

Couples with Capital
Urban Squires
The Sweet Life
Empire Builders
Great Generations
Apprentices

Grand Masters
Marquis Class
Sitting Pretty
Stocks and Scholars
Wizards

Bonds and Babies
Educated Earners
Regents

3* Seeks 3%

The Singles

Los Padres
Charmed Life
Managing Business
East Meets West
Suburban Singles
Gurus

White Collar Status
Social Whirls
Land Barons

Solo Acts

Golden Heritage
Collegian

Hard Actto Follow
Kindred Spirit
Sublime Suburbia
Thriving
Doublewides

City Core

Urban Moms
Proud Family
Middle of the Road
The Godparents
Centurions

Group Quarters
Family Coming of Age
Gray Eminence
Grand Total

Average
Median

Total
Checkouts

97,438
86,873
B3,464
79,533
51,813
40,130
50,891
48,460
24 471
40,144
27,247
36,775
13,803
19,255

7,584
4720
4,651
8,208
7,892
15,296
3,679
7,565
2,788
B,G31
4139
2,763
2044
463
3,137
2 556
3,482
1,161
1,346
277
326
793
441
356
226

g

137
B55

775,621
18,467

4,686

Checkout
Share

12.6%
11.5%
8.2%
10.23%
6.7%
5.2%
6.6%
6.2%
3.2%
52%
3.5%
47%
1.8%
2.5%
1.0%
0.6%
0.6%
1.1%
1.0%
2.0%
0.5%
1.0%
0.4%
0.9%
0.5%
0.4%
0.3%
0.1%
0.4%
0.3%
0.4%
0.1%
0.2%
0.0%
0.0%
0.1%
0.1%
0.0%
0.0%
0.0%
0.0%
0.1%
100.0%

Checkout Checkout
Cumulative Cumulative
Share Number
12.6% 97,438
24.0% 186,311
322% 249775
42 5% 320,308
49 1% 381,121
54.3% 421251
60.9% 472142
67.1% 520,602
70.3% 545073
75.5% 585,217
79.0% 612 464
83.7% G649 230
85.5% 663,042
88.0% 682,297
88.9% G89,881
89.6% 694,601
a0.2% 699,252
91.2% 707 460
922% 715,352
94 2% 730,648
94 7% 734,327
957% 741,892
96.0% 744,680
96.9% 751,311
97 4% 755450
97a8%  7h8213
98.0% 760,257
98.1% 760,720
98.5% 763,857
98.8% 766,413
99.3% 769,895
99.4% 771,066
99.6% 772402
996% V72679
99.7% 773,005
99.8% 773,798
998% 774,239
99.9% 774595
99.9% 774821
999% 774,829
99.9% 774,966
100.0% 775,621

Share:
percentage of
the checkouts
for each
segment.
Divide each
segment’s
checkouts by
the total
checkouts.
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Maryland

Loudoun

Dofley,

s District of
T NE vadison S s
g

Columbia
¥ W Arlington

Prince
William

| >

AP S8l ]y
I o

a2 % o W e
: < % maA”‘ Washi..
' . AP ‘n' .
/ / \' : B _._"' ;%
/‘/ -- 2, @ 4 .' £ g
f\ {/\rv) o, | v > ‘ ! ghem

)

Maryland

Checkouts Community Engagement Project
[Jo-640

I 641-1,166

B 1167 -1,737 Fairfax County Public Library
I 1738 - 2,443 Prepared by CIVICTechnologies

I 2444 -3,704 Analytics 28



Checkout Summary

Checkouts

Largest: Couples with Capital with 97,438 checkouts or 12.6% of total checkouts

Followed by:
Urban Squires 88,873 (11.5%)
Empire Builders 79,533 (10.3%)
The Sweet Life 63,464 (8.2%)
(

Great Generations 51,813 (6.7%)

Top 5 segments account for 49.1% of checkouts
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Market Share and Market Potential by Segment

MHo. Segment Market Market Market Performance (see
Share Potential note)

1 Couples with Capital 35.6% 54.4% High market performance Definition
2 Urban Squires 36.8% 63.2% High market performance
3 The Sweet Life 31.9% 68.1% Low market performance
4 Empire Builders 37.2% 62.8%  High market performance Market share:
5  Great Generations 35.8% 64.2% High market performance
6  Apprentices 31.3% 68.7% Low market performance customers as a percent
7 Grand Masters 42 0% 58.0% High market performance of the population.
8 Marquis Class 39.3% 60.7% High market performance
9  Sitting Pretty 30.8% 69.2% Low market performance
10  Stocks and Scholars 37.0% 63.0% High market performance Market potential: non
11 Wizards 30.1% £9.9% ng market performance customers as a percent
12 Bonds and Babies 36.4% 63.6% High market performance
13 Educated Eamers 35.1% £4.9% High market performance of the pOpulation.
14 Regents 39.8% 60.2% High market performance
15 5*Speks 5* 28.1% 71.9% Low market performance
16 The Singles 25 7% 743%  Low market performance Market share and
17 Los Padres 24.9% 75.1% Low market performance market potential total to
18 Charmed Life 29.7% 70.3% Low market performance .
19 Managing Business 30.6% 69.4% Low market performance the populatlon.
20 EastMeets West 34.2% 65.8% High market performance
21 Suburban Singles 25.0% 75.0% Low market performance
22 Gurus 31.6% 68.4% Low market performance
23 White Collar Status 24.0% 76.0% Low market performance
24 Social Whirls 31.6% 68.4% Low market performance
25 Land Barons 26.8% 73.2% Low market performance
26  Solo Acts 28.7% 71.3% Low market performance
27 Golden Heritage 24.3% T5.7% Low market performance
28 Collegian 10.6% 89.4% Low market performance
29 Hard Act to Follow 32.6% B7.4% Low market performance
30 Kindred Spirit 33.5% 66.5% Low market performance
31  Sublime Suburbia 36.0% 64.0% High market performance
32 Thriving 34 4% 65.6% High market performance
33 Doublewides 32.1% 67.9% Low market performance
34 City Core 17.3% 82.7% Low market performance
35 Urban Moms 22.1% 77.9% Low market performance
36 Proud Family 32 8% 67 2% Low market performance
37 Middle ofthe Road 30.2% G9.8% Low market performance
38 The Godparents 31.8% 68.2% Low market performance
39 Centurions 17.8% 82.2% Low market performance
40  Group Quarters 27% 97.3% Low market performance
41 Family Coming of Age 14.0% 86.0% Low market performance
42  Gray Eminence 38.5% 61.5% High market performance

Average 34.0% 66.0%

Mote: "low™ market performance is when the segment's market share is below the Analytics 31

Districts average market share.
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Market Share/Market Potential Summary

Market Share/Market Potential

Definition

Market share:
customers as a percent
of the population.

. 0 0

Average‘ 34% / 66% Market potential: non
customers as a percent
of the population.

Largest Share: Grand Masters 42%/58%
Market share and

e 1. . o o market potential total to
Largest Potential: Collegian 11% /89% the population.

Distribution of market potential:

6

segments between

12 segments between

24 segments between

1

segments between

80% and 100%
70% and 79%
60% and 69%
50% and 59%
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Customer Potential by Segment

Ho.

1
2
3
4
L
i}
7
8
9
10
11

(%] %) (] =] ] I T N T S Y
ﬁﬂgmgﬁgg&ggmﬁggmﬁgmﬁwmﬁgmmﬂmmhwm

Segment

Couples with Capital
Urban Squires
The Sweet Life
Empire Builders
Great Generations
Apprentices

Grand Masters
Marguis Class
Sitting Pretty
Stocks and Scholars
Wizards

Bonds and Babies
Educated Earners
Regents

5* Seeks 5%

The Singles

Los Padres
Charmed Life
Managing Business
East Meets West
Suburban Singles
Gurus

White Collar Status
Social Whirls
Land Barons

Solo Acts

Golden Heritage
Caollegian

Hard Act to Follow
Kindred Spirit
Sublime Suburbia
Thriving
Doublewides

City Care

Urban Moms
Proud Family
Middle of the Road
The Godparents
Centurions

Group Quarters
Family Coming of Age
Gray Eminence

Customer
Potential
7T
61.1
619
83T
397
417
26.8
272
305
278
279
242
14.5
127
133
134
127
11.4
83
79
86
T3
7.5
6.2
6.0
4.0
38
43
31
31
29
2.8
25
1.9
14
1.1
1.0
08
09
14
0.8
05

.7

Customer Potential
Performance
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
High customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential

Median

Customer
Potential Rank

Mote: "low™ customer potential is when the segment's customer potential is below

the Districts median customer potential.

Definition

Customer Potential is an
index that describes the
opportunity for customer
growth by comparing one
segment to another
segment

The higher the index
number the higher the
growth potential

The bigger the gap
between numbers, the
bigger the opportunity
between segments
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Customer Potential is an index that describes the opportunity for customer growth by comparing one

segment to another segment

The higher the index number the higher the growth potential

The bigger the gap between numbers, the bigger the opportunity between segments
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Map of Customer Potential
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Customer Potential Summary

Customer Potential Definition
Median: 7.7 Customer Potential is an index that
describes the opportunity for
Highest: Couples with Capital 71.7 customer growth by comparing one
segment to another segment
Followed by:
The Sweet Life 61.9 The higher the index number the
higher the growth potential
Urban Squires 61.1
Empire Builders 53.7

The bigger the gap between
Apprentices 41.7 numbers, the bigger the
opportunity between segments
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Map of Checkouts from Access Services
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Map of Checkouts from Burke Center

Maryland

zzzzzz

District of
Columbia

oy ’
%
Marshall Y12

Fs
]
g
K3

e e

T
Z

Washington

Sherwood

£y

’»

Maryland
Burke Center Checkouts Community Engagement Project
CJ1-1m
[ 112-388
[ 389 - 765 Fairfax County Public Library
I 766 - 1,190 Prepared by CIVICTechnologies

I 1191-2,738 Analytics 40



B sPiezipg
Sme)g Je[jod YN
I so!inbg ueqin

swop ueqin

Buany
Hl 241 wamgay|

sa|buig ayy

sjuasedpon ay

sa|buig ueqingng

elqingng swijqng

I siejoyas pue sHa0)g

Sy oleg

S|IYAA [BID0S

Bl /veid Bumng

«5 S}§@ag g
l swafiay
Alwe4 pnosg
PEOY 2} Jo 2|pPIN
Bl sselD sinbiepy

ssauisng Buibeuepy

sauped s07

suoleq puen

widg paapury

Burke Centre

mo||o4 0} 10 piey
B smno
siaueny dnolg
B suonesuag jealn
aouauIwg Aelg
B soseW pueio

abejusy uapjon

afiy jo Buiwo) Ajwey

I S0PIing 24idwi3

Il siouieg pajeanpg

¥53p Sleayy 1seq

sapwa|gno

I |tdtD Yiyn so]dnod

ueibajjon

a109 A1y
Hl @41 pawey)
suolImuag
salqeg pue spuog

seopuasddy

L.
)
4+
C
O
O
)
e
-
D)
an
&
@)
L.
g—
-+
C
)
&
(@)
)
)
PN
@)
o))
-+
D)
@)
e
O
)
i
O

2,000 I

12,000
10,000
6,000
6,000
4,000

Analytics 41



Map of Checkouts from Centreville
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Map of Checkouts from Chantilly
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Map of Checkouts from Dolley Madison
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Map of Checkouts from the City of Fairfax

cccccc

A

Centr?}lyille ) ’
K
LB

BraddocK¥oNs

.,

NS NG
SNBSS
AN
UK W

7 N

“

adison

District of
Columbia

2 ~
Marshall ¥ e\ >

)
. E Washig@on |

Maryland

Fairfax Checkouts
[J1-125

[ 126 -373

[ 374 - 706

Il 707 -1,328

Il 1329-2,301

Community Engagement Project

Fairfax County Public Library
Prepared by CIVICTechnologies

Analytics 48



x
JO
=

O
LL
G—

@)

>
-
O

)
C
-+

-

O

L.
g—
-+

C

)

-

@)

)
V)

N
@)

0]
-+

D)

O
e

O

)
-
O

Fairfax

12,000

10,000

8,000

B sPiezipg

6,000
4,000
2,000

Sme)s 18[j07 aHUAA
saJinbg ueqin
swiopy ueqan
Buiauy g

217 Jeamg ayl
sajfuig sy
spuasedpog ay)
sa|buig ueqingng
elqungng awqng
SIE|OYDS PUE SHOO)S
S|y 00§

S|IYAR k100G
Aeid Bunng

+9 SH99§.85
sjpualfiay

Ajweq pnoag

peoy auyi joalppiN
sse|) sinbaep
ssauisng Buibeuepy
salped 507

suoleg pue

uandg paspuiy
Mmo||o4 o} 10 pieH
sning

siapenp dnoig
suolEIRURY eI
aouauiw g fedg
SIB)SEY puels
abeysay uapjog
aby jo Buiwon fjwey
siapping asidwg
siauleq pajeonpg
190 sleely ised
sapimajqnog
lended yum sajdnon
ueifajjon

a10p Ao

ajl7 pauleyy
sUoLIMUAY

salqeg pue spuog

saapuaaddy

Analytics 49



Map of Checkouts from George Mason
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Map of Checkouts from Reston
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Map of Checkouts from Thomas Jefferson
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Map of Checkouts from Tysons
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Map of Checkouts from Woodrow Wilson
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Checkouts per Capita and per Customer

Ho. Seqgment Checkouts per Checkouts
Customer per Capita

1 EastMeets West 32 1.1
2 Grand Masters 23 1.0
3 Marquis Class 24 04
4  Bonds and Babies 23 0.8
5 Empire Builders 22 0.8
6 Urban Sguires 22 0.8
7  Regents 20 08
8 Stocks and Scholars 21 0.8
9  Couples with Capital 21 0.8
10 Gray Eminence 1.8 07
11 Great Generations 2.0 0.7
12 Sublime Suburbia 1.9 07
13 Social Whirls 20 0.6
14 Gurus 1.9 0.6
15 The Sweet Life 1.8 0.6
16 Wizards 20 0.6
17 Hard Act to Follow 1.8 0.6
18 Apprentices 1.8 0.6
19 Managing Business 1.4 0.6
20 Educated Earners 1.5 05
21 Kindred Spirit 1.4 05
22 Sitting Pretty 16 05
23  Charmed Life 1.5 04
24  Land Barons 1.6 04
25 Proud Family 1.3 04
26 Solo Acts 1.5 04
27 5*Seeks 5% 13 04
28 (Golden Heritage 1.4 04
29 Doublewides 1.0 0.3
30 Suburban Singles 1.1 0.3
31 Middle of the Road 09 0.3
32 The Godparents 0.8 0.3
33 White Collar Status 1.0 02
34 Los Padres 1.0 02
35  Thriving 0.7 0.2
36 The Singles 08 0.2
37 Centurions 1.0 02
38 Urban Moms 07 0z
39  Family Coming of Age 04 0.1
40 City Core 0.6 0.1
41  Caollegian ] 0.1
42 Group Quarters 0.2 0.0 Analytics 84

Average 1.8 0.67
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Map of Checkouts per Customer
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Checkouts by Audience by Segment

No. Segment Total Adult Juvenile Young Adult Adult Share Juvenile Young Aduit
Checkouts Share Share
1 Apprentices 40,130 12,409 26,576 1,145 30.9% 66 2% 29%
2  Bonds and Babies 36,775 13,882 21,383 1,510 3IT.7% 5B8.1% 4.1%
3 Centurions 226 35 172 19 15.5% 76.1% 8.4%
4 Charmed Life 8,208 2,335 5,496 T 28.4% 67.0% 4.6%
5 City Core 21T 123 152 2 44 4% 54.9% 0.7%
6 Collegian 463 170 279 14 36.7% 60.3% 3.0%
7 Couples with Capital 97,438 33,975 60,130 3,333 34.9% 61.7% 3.4%
8  Doublewides 1,346 250 1,066 30 18.6% 79.2% 22%
9 East Meets West 15,296 2482 12,372 442 16.2% 80.9% 2.9%
10  Educated Eamers 13,803 4.003 9.291 509 29.0% 67.3% 37%
11 Empire Builders 79,533 36,523 40,527 2,483 45.9% 51.0% 3.1%
12 Family Coming of Age 137 82 48 7 59.9% 35.0% 5.1%
13 Golden Heritage 2,044 1,248 757 39 61.1% 37 0% 1.9%
14 Grand Masters 50,891 22180 27,058 1,653 43.6% 53.2% 3.2%
15 Gray Eminence 635 364 258 32 85 7% 39.4% 4.9%
16 Great Generations 51,813 17,894 31,862 2,057 34.5% 61.5% 4.0%
17 Group Quarters 8 7 - 1 87.5% 0.0% 12.8%
18  Gurus 7,565 3415 3.884 266 451% 51.3% 3.58%
19 Hard Act to Follow 3,137 1,041 1.925 171 33.2% 61.4% 5.5%
20 Kindred Spirit 2,556 1,019 1,354 183 39.9% 53.0% 7.2%
21 Land Barons 4,139 2349 1,635 155 56.8% 39.5% 37%
22 Los Padres 4,651 1,281 3,222 148 27.5% £9.3% 3.2%
23 Managing Business 1,892 2,047 5,018 27 32.3% 63.6% 41%
24 Marquis Class 48.460 21,611 25411 1,438 44.6% 52.4% 3.0%
256 Middle of the Road 441 133 287 21 30.2% 65.1% 4.8%
26 Proud Family 793 160 585 48 20.2% 73.8% 6.1%
27  Regents 19,255 8,854 9,784 617 46.0% 50.8% 3.2%
28 5 Seeks 5° 7,584 2420 4,849 315 31.9% 53.9% 4.2%
29 Sitting Pretty 24,471 6,620 16.611 1.240 271% 67.9% 6.1%
30 Social Whirls 6,631 2,048 4,334 249 30.9% 65.4% 3.8%
31 Solo Acts 2,763 1,058 1.640 65 38.3% £9.4% 2.4%
32 Stocks and Scholars 40,144 17,918 20,875 1,351 44 6% 52.0% 34%
33 Sublime Suburbia 3,482 949 2429 104 27.3% £9.8% 3.0%
34 Suburban Singles 3.679 1,047 2461 171 28.5% 66.9% 4 6%
35 The Godparents Jab 113 204 39 3.7% 57.3% 11.0%
36 The Singles 4,720 1,227 3.247 246 26.0% 68.8% h.2%
37 The Sweet Life 63,464 17,219 44,232 2.013 27.1% 69.7% 3.2%
38 Thriving 1,161 310 a0 43 26.7% 69.6% 3.7%
40 Urban Moms 326 128 183 15 39.3% 56 1% 4 6%
41 Urban Squires 88,873 32,590 53.465 2,818 36.7% 60.2% 3.2%
42 White Collar Status 2,788 492 2,163 133 17.6% 77.6% 4.8%
43 Wizards 27,247 10,437 16,104 706 38.3% 59.1% 26% Analytics 87

Grand Total 175,621 284,949 464,137 26,535 36.7% 29.8% 3.4%
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Checkouts by Material Type

No.

1
2
3
4
5
B
7
8

= e L L0 LD L) L L L) LD L [ g e W, T e, g N1 1, NPT (e o
wﬁ—sém-Jmm#wr\:—Lamgﬂgmﬁmmﬁgwmwmm#wm—tcw

Segment

Apprentices

Bonds and Babies
Centurions
Charmed Life

City Core

Collegian

Couples with Capital
Doublewides

East Meets West
Educated Earners
Empire Builders
Family Coming of Age
Golden Heritage
Grand Masters
Gray Eminence
Great Generations
Group Quarters
Gurus

Hard Act to Follow
Kindred Spirit

Land Barons

Los Padres
Managing Business
Marquis Class
Middle of the Road
Proud Family
Regents

5* Seeks 5*
Sitting Pretty
Social Whirls

Solo Acts

Stocks and Scholars
Sublime Suburbia
Suburban Singles
The Godparents
The Singles

The Sweet Life
Thriving

Urban Moms

Urban Squires
White Collar Status
Wizards

Grand Total

Total
Checkouts

40,130
36,775
226
8,208
217
463
97,438
1,346
15,296
13,803
19,533
137
2,044
50,891
635
1.813
]
7,565
3137
2,556
4,139
4,651
1,892
48,460
411
793
19,255
7,584
24.471
6,631
2,763
40,144
3,482
3,679
396
4,720
63,464
1,161
326
88,873
2,788
27,247
173,621

Materials:
Total Print

36,062
33,442
210
7.441
295
415
88,043
1,225
14,318
12,468
71,110
122
1,882
45 595
591
46,458
8
6,798
2,739
2,282
3,514
4126
7,178
43,576
389
706
16,886
6,728
22,129
6,071
2,320
35,773
3,164
3,229
326
4,236
57 684
1,088
265
79,504
2,552
24,404
697,282

Materials:
Total NonPrint

4,068
3,333
16
767
52
48
9,395
121
978
1,335
8.423
15
162
5,296
64
£,355
767
398
274
625
525
714
4884
52
87
2.369
856
2,342
560
443
4371
318
450
30
484
5,780
73
61
9,369
236
2,843
78,339

Materials:
Print Share

89.9%
90.9%
92.9%
90.7%
81.2%
89.6%
90.4%
91.0%
93.6%
90.3%
89.4%
89.1%
92.1%
89.6%
90.2%
89.7%
100.0%
89.9%
87.3%
89.3%
84.9%
88.7%
91.0%
89.9%
858.2%
89.0%
87.7%
88.7%
90.4%
91.6%
84.0%
89.1%
90.9%
87.8%
91.6%
89.7%
90.9%
93.7%
81.3%
89.5%
91.5%
89.6%
89.9%

Materials:
Nonprint
Share
10.1%
9.1%
T 1%
9.3%
18.8%
10.4%
9.6%
9.0%
6.4%
9.7%
10.6%
10.9%
7.9%
10.4%
9.8%
10.3%
0.0%
10.1%
12.7%
10.7%
15.1%
11.3%
9.0%
10.1%
11.8%
11.0%
12.3%
11.3%
9.6%
8.4%
16.0%
10.9%
9.1%
12.2%
8.4%
10.3%
9.1%
6.3%
18.7%
10.58%
8.5%
10.4%
10.1%
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Materials: Print/ NonPrint (number of checkouts by segment)
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® Materials: Total Print
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Fairfax Sample Service Area Data

Segment Population  Population Population Customers Customer Share Customer Non Customer  Customer Checkouts Checkout Checkout

Share Cumulative Number Percent Cumulative Customers Share Cumulative Share Cumulative

Percent Number Percent Number Percent Number
1 Apprentices 17,175 17.4% 17.4% 5,257 17.1% 17.1% 11,918 17.5% 17.5% 9,922 15.4% 15.4%
2 The Sweet Life 14,768 15.0% 32.4% 4,600 15.0% 32.0% 10,168 15.0% 15.0% 9,977 15.5% 30.8%
3 Urban Squires 13,698 13.9% 46.3% 4726 15.4% 47 4% 8972 13.2% 13.2% 10,924 16.9% 47 8%
4 Stocks and Scholars 10,842 11.0% 57.2% 3,257 10.6% 58.0% 7,585 11.2% 11.2% §,804 10.5% 58.3%
5 Couples with Capital 10,270 10.4% 67.7% 3,358 10.9% 68.9% 6,912 10.2% 10.2% 7,622 11.8% 70.1%
6 Cuollegian 5,496 5.6% 73.2% 5E4 1.9% 70.8% 4912 7.2% 7.2% 463 0.7% 70.9%
7 5* Seeks 5% 3812 3.9% 77 1% 1084 3.6% T4.4% 2718 4.0% 4.0% 2,011 3.1% 74.0%
8 Bonds and Babies 3,419 3.5% 80.5% 1118 3.6% 78.0% 2,301 3.4% 3.4% 2,237 3.5% T7.5%
9 Marguis Class 2,841 2.9% 83.4% 1231 4.0% 82.0% 1,610 2.4% 2.4% 2,602 4.0% 81.5%
10 Regents 2,610 2.6% 86.1% 1371 4.5% 86.5% 1,239 1.8% 1.8% 3,036 4.7% 86.2%
11 Sitting Pretty 2,124 2.2% 88.2% 484 1.6% 88.0% 1,640 2.4% 2.4% 623 1.0% 87.2%
12 Great Generations 1,978 2.0% 90.2% 662 2.2% 90.2% 1,316 1.9% 1.9% 2,371 37% 90.8%
13 Wizards 1,962 2.0% 92 2% 685 2.3% 92 5% 1,267 1.9% 1.9% 1,756 27% 93.6%
14 Hard Actto Follow 1,582 1.6% 93.83% 601 2.0% 94.4% 9381 1.4% 1.4% 1,308 2.0% 95.6%
15 Gurus 1,378 1.4% 95.2% 575 1.9% 96.3% 803 1.2% 1.2% 1,002 1.6% 97.1%
16 Empire Builders 1,330 1.3% 96.6% 563 1.8% 98.1% 767 1.1% 1.1% 785 1.2% 98.4%
17 Grand Masters 1,285 1.3% 97.9% 330 1.1% 99 2% 965 1.4% 1.4% BEG 1.0% 99 4%
18 Group Quarters 1,252 1.3% 99.1% 34 0.1% 99 3% 1218 1.8% 1.8% 8 0.0% 99 4%
18 Charmed Life 842 0.9% 100.0% 218 0.7% 100.0% 624 0.9% 0.9% 387 0.6% 100.0%

Grand Total 98,674 100.0% 30,758 100% 67,916 100% 64,504 100%
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Fairfax Sample Service Area Data

== T -~ B~ "R R S U

kel wak el kol skl

Seqgment

Apprentices

The Sweet Lifa
Urban Squires
Stocks and Scholars
Couples with Capital
Collegian

5* Seeks S*

Bonds and Babies
Marquis Class
Regents

Sitting Pretty

Great Generations
Wizards

Hard Act to Follow
Gurus

Empire Builders
Grand Masters
Group Cluarters
Charmed Life

Market Share

30.6%
31.1%
34.5%
30.0%
32.7%
10.6%
28.7%
32.7%
43.3%
52 5%
22.8%
33.5%
35.4%
38.0%
41.7%
42 3%
25.5%
27%
25.9%
31.2%

Market
Potential

69.4%
68.9%
65.5%
70.0%
67.2%
80.4%
71.3%
67.23%
56.7%
47 5%
T7.2%
66.5%
G4.6%
62.0%
58.3%
57.7%
T4.5%
a7.3%
T4.1%
68.8%

Market Performance
(note 1)

Low market potential
Low market potential
High market potential
Low market potential
High market potential
Low market potential
Low market potential
High market potential
High market potential
High market potential
Low market potential
High market potential
High market potential
High market potential
High market potential
High market potential
Low market potential
Low market potential
Low market potential

Customer
Potential

120.8
103.0
80.9
¥6.9
70.0
4928
275
233
16.3
12.6
16.6
13.3
12.8
849
8.1
7.8
g8
123
6.3
16.3

Customer Potential
Performance (note 2)

High customer paotential
High customer potential
High customer potential
High customer paotential
High customer paotential
High customer potential
High customer potential
High customer patential
Low customer potential
Low customer potential
High customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Low customer potential
Median

Mote 1: "Low™ market performance is when the segment's market share is below the District's average market share.
Mote 2: "Low” customer potential is when the segment’s customer potential is below the District's median customer potential.

Customer
Potential
Rank
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Map of Checkouts from the City of Fairfax
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Demographics: Distribution by Age Group

Age Range

AgeOto 4
Age 510 13
Age 1410 17
Age 1810 21
Age 2210 29
Age 30to 64
Age 651079
Age 80 Plus
Total

Population
by Age

78,554 |
132,148 |
62,527 |
63,850 |
96,161 |

576,314

115,361 |
26,612 |

1,151,527

Share of
Population
6.8%
11.5%
5.4%
5.5%
8.4%
50.0%
10.0%
2.3%
100.0%
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Demographics: Distribution by Age Group

Distribution by age group

Relatively high number of kids -- nearly a quarter
23.7% --oneinfour--ageOto 17

Relatively few college age and 20-somethings
10.9% --onein ten -- age 18 to 29

Relative high the parental years and empty nesters
50% -- half -- between age 30 and 64

Relatively few seniors
12.3% -- just over one in ten -- age 65 +
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Demographics: Segments by Median Age

Segment Average
Age
Collegian 22.9 |
Centurions 26.0
City Core 29.2 |
Urban Moms 30.5 |
White Collar Status 313 |
East Meets West 32.0
Proud Family 321 |
Los Padres 32.4 |
The Singles 325 |
Group Quarters 33.0
Sitting Pretty 33.7 |
Thriving 34.0 |
Educated Earners 34.0 |
The Sweet Life 34.4 |
Apprentices 34.5 |
5* Seeks 5* 345 |
Doublewides 34.7
Kindred Spirit 35.1 |
Suburban Singles 35.2 |
Middle of the Road 35.3 |
Charmed Life 35.3 |
The Godparents 36.4 |
Sublime Suburbia 376 |
Great Generations 38.0 |
Solo Acts 38.2 |
Bonds and Babies 38.4 '
Couples with Capital 38.8 |
Hard Act to Follow 38.9 |
Managing Business 39.1 |
Wizards 39.4 |
Urban Squires 39.5 |
Social Whirls 201 |
Family Coming of Age 405 |
Grand Masters 41.6 s
Stocks and Scholars A42.7 J
Gray Eminence 42.8 |
Marquis Class 43.2 |
Empire Builders 43.2 |
Regents A43.7 |
Land Barons 44.0 a
Gurus 450 | Analytics 101

Golden Heritage 49.9 §



Demographics: Age Findings by Segment

Distribution by segment

Average age = 36.8

3 segments under ave age 30

14 segment between 30 and 35

14 segments between 35 and 40

10 segments between 40 and 45

1 segment over 45

Distribution by segment

Most youthful segments:
Collegian, Centurions, City
Core, and Urban Moms

Oldest segments:

Golden Heritage, Gurus, Land
Barons, and Regents
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Demographic Map: Median Age
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Demographics: Segments by Age Distribution

Segment AgeOto Age S to Age 14 Age 19 Age 23 Age 30 Age 65 Age B0
4 13 to 18 to 22 to 29 to 64 to79 Plus
Couples with Capital 8,592 | 14,624 | 6,920 | 6,956 | 9,569 | 65,883 | 13,300 | 2328/
Urhan Squires 6,938 | 12,772 | 6,028 | 5,845 | 2,868 | 54,971 | 12,685 | 3255
The Sweet Life 9,652 | 12,918 | 4,415 | 3,732 | 9,996 | 57,164 | 5,994 | 922 |
Empire Builders 4,157 | 9,898 | 7,392 | 7,472 | 5,385 | 44,450 | 16,522 | 3269 |
Great Generations 4,742 | 8,553 | 4,052 | 4,138 | 5,281 | 36,821 | 6,569 | 1024 |
Apprentices 7,357 | 6,793 | 1,931 | 1,535 | 7,654 | 40,254 | 3,800 6751
Grand Masters 2,313 | 5,648 | 4,131 | 4,511 | 3,180 24,604 | 7,262 | 1643
Marquis Class 2,418 | 5,170 | 3,342 | 3,359 | 3,110 23,701 | 7,874 | 2564
Sitting Pretty 4,087 | 7,403 | 2,755 | 2,388 | 5,130 | 25,214 | 3,201 | 630
Stocks and Scholars 2,293 | 4,825 | 3,564 | 3,799 | 3,398 23,780 | 7,529 | 1579 |
Wizards 3,706 | 4,566 | 1,660 | 1,587 | 3,410 24,858 | 4,887 1268
Bonds and Bahies 2,382 | 5,235 | 3,513 | 3,386 | 2,997 21,746 | 3,975 5751
Educated Earners 2,341 | 3,303 | 1,029 | 911 | 2,970 13,756 | 1,288 213
Regents 1,256 2,173 | 1,282 | 1,440 | 1,566 11,226 | 3,947 1356
5* Seeks §* 1,788 | 2,697 | 931 | 813 | 2,568 10,802 | 1,338 331
The Singles 1,720 | 3,142 | 943 | 793 | 2,479 10,525 | 961 166 |
Los Padres 1,550 2,977 | 797 | 666 | 2,397 3,869 | 573 167
Charmed Life 1,464 2,477 | 561 | 899 | 1,778 9,668 | 1,184 236
Managing Business 921 1,563 | 643 | 648 | 1,239 6,985 | 1,464 383
East Meets West 1,346 2,070 | 642 | 455 | 957 7,650 | 577 91|
Suburban Singles 1112 1654 | 563 | 544 | 1346 BEA6 | 720 343
Gurus 764 1018 | 484 | 478 | 839 6054 | 1907 | 755/
White Collar Status 571 2116 | 778| 595 | 1212 5261/ 437| 102 |
Social Whirls 635/ 1106 539 540 931 5065 | 1162 428 |
Land Barons 343 781 616 | 730/ 651 44432 | 1628 | 234
Solo Acts 482 596 254 253 658 3318/ 533 128|
Golden Heritage 280/ 473 222| 200 362 2258 763 1260 |
Collegian 33 110| 33| 3258 1700 309/ 40| 13/
Hard Act to Follow 360 596 | 264 262 537 2586 | 555 217|
Kindred Spirit 441 | 650 | 234 | 195| 574 2780 | 362 64 |
Sublime Suburhia 382 591 | 241 252 520 2648 | 478 | 73|
Thriving 366 787 296/ 288 485 2336 302 571
Doublewides 312| 734 260 202 | 437 1946 | 295 57/
City Core 230| 557 126 | 133/ 314 1138 2z 15
Urhan Moms 193 368 118| 95 265 984 | 20 8/
Proud Family 152 267 | 140| 127| 193] 833 96| 12|
Middle of the Road 125 202 | a7 75| 190 784 | 110 21|
The Godparents 97 141 | 63| 67| 167 659 | 109 26|
Centurions 95 253 | 107 | 64 | 209/ 531 5| 1]
Group Quarters 0] 1 -1-'1 118 459 624 | 6 0]
Family Coming of Age 73 143 20/ 10| 110 500 129| 84|
Gray Eminence 45 97 a7 31| 70 139/ 126 33 Analytics 104

Total 71,063 118,807 56,931 55,333 83,932 523,927 105,330 22,675
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Demographic Map: Age 14 to 17
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Demographic Map: Age 30 to 64
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Demographic Map: Age 65 to 79

Age 65 to 79 Community Engagement Project
[Jo-99

[ 100 - 171

I 172 -248 Fairfax County Public Library
B 249 - 348
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Demographic Map: Age 80 +
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Demographics: Income Distribution by Group

Income Range Number of Share
Households
HH Inc S0 to $15k 15,289 | 4%
HH Inc $15k to $25k 14,858 | 4%
HH Inc $25k to $35k 16,819 | 4%
HH Inc $35k to $50k 29,518 7%
HH Inc $50k to $75k 56,446 [ 13%
HH Inc $75k to $100k 54,164 5 13%
HH Inc $100k to $150k 90,325 | 22%
HH Inc $150k to $250k 108,626 [T 26%
HH Inc $250k+ 32,417 B 8%
Total 418,462 100%
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Demographic: Findings by Income Group

Distribution by income groups (by household)

12%...under $35,000 household income

20%...between $35,000 and $75,000 household income
13%...between $75,000 and $100,000 household income
35%...between $75,000 and $150,000 household income

34%...over $150,000 household income
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Demographic Map: Average Household Income

Average Household Income Community Engagement Project

[ $0.00 - $101,667.00
[ $101,667.01 - $144,985.00
[ $144,985.01 - $200,223.00 Fairfax County Public Library
I $200,223.01 - $304,112.00 Pre :
pared by CIVICTechnologies .
B $304,112.01 - $537,162.00 Analytlcs 115



Demographic Map: Average Home Value

Average Home Value Community Engagement Project

[ $0.00 - $376,082.00

[ $376,082.01 - $552,843.00
[ $552,843.01 - $744,784.00 Fairfax County Public Library

Il $744,784.01 - $1,043,134.00 Prepared by CIVICTechnologies .

Il $1,043,134.01 - $2,408,456.00 Analytlcs 116



Demographics: Segments by Average HH Income

Segment Ave Household
Income
Group Quarters s =
Urban Moms 5 35,556 I
City Core $ 48,017 IF
Family Coming of Ag: $ 54,472 IE
Thriving 5 62,483 I
White Collar Status & 64,006 [F
Proud Family $ 64,511 B
Los Padres 5 68,660 I
Collegian 5 71,518 I
Doublewides $ 73,087 I
Centurions S 73,331 B
Middle of the Road % 74,134 I
Kindred Spirit $ 76,721 B
Suburban Singles s 77,778 P
Solo Acts 5 80,184 I
The Singles $ 80,707 I
Educated Earners s 81,123 P
S* Seeks §* 5 84,979 I
Gray Eminence 5 89,992 I
Sitting Pretty $ 92,823 D
The Godparents S 97,784 [IF
Managing Business § 100,226 P
Sublime Suburbia  $ 100,371 I
Charmed Life 5 103,589 I
Apprentices S 104,664 P
Hard Act to Follow & 105,193 I
Social Whirls $ 109,030 I
The Sweet Life 5 117,294 [IIF
Wizards $ 119,216 I
East Meets West  § 121,210 [T
Gurus 5 121,927 D
Golden Heritage 5 122,200 P
Urban Squires $ 135,550 D
Regents 5 147,935 [T
Couples with Capital $ 148,525 [T
Great Generations & 151,136 D
Marquis Class 5 161,313 [T
Bonds and Babies  § 177,057 D
Stocks and Scholars  § 123,502 D
Grand Masters 5 190,733 D
Land Barons 3 205,057 D
Empire Builders $ 260,465 D Analytics 117
Average s 105,670



Demographics: Findings Income by Segment

Distribution by household income by segment

3 segments: under $55,000 average household income
9 segments: between $55,000 and $75,000

9 segments: between $75,000 and $100,000

14 segments: between $100,000 and $150,000

5 segments: between $150,000 and $200,000

2 segments: over $200,000
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Demographics: Segments by HH Income Group

Segment HH Inc $0 HH Inc $15k HH Inc $25k HH Inc $35k HH Inc $50k HH Inc $75k HH Inc $100k HH Inc $150k HH Inc $250k+
to 515k to 525k to 535k to 550k to 575k to 5100k to 5150k to 5200k

Apprentices 1,399 | 1,113 | 1,463 | 2,908 B 6,479 B 6,064 [IF 8,446 4513 1,397 |
Bonds and Bahies 308 | 406 | 214 | 559 | 858 | 1,081 | 3,010 5,780 [IF 1,660 |
Centurions 11 | 14 | 28 | 28 | 74 | 51 | 46 | 9| 4]
charmed Life 231 | 353 | 243 | 550 | 1,008 [ 1,025 1,410 | 8s0 | 237 |
City Core 112 | 181 | 65 | 163 | 247 | ga | 47 | 11 | =
Collegian 41 | = ol 17 | 37 | a3 | 59 | 46 | 15 | -
Couples with Capital 982 | 1,004 | 1,356 2,550 [ 5,051 [F 5,707 IF 11,360 B 14,591 [P 3,606 [
Doublewides 89 | 110 | 93 | 230 | 307 | 190 | 212 | 54 | gl
East Meets West 28 | 131 | 176 | 270 | 696 | 789 | 1,345 | 1,443 | 117 |
Educated Earners 513 | 423 | 860 | 1,009 | 2,608 1,708 1,930 | 876 | 128 |
Empire Builders 622 | 577 | 590 | 977 | 2,264 2,494 5,418 [ 16,350 D 5,955 I
Family Coming of Age 167 | 64 | 52 | 10 | 65 | 15 | 1| 28 | 14 |
Golden Heritage 140 | 162 | 165 | 336 | 539 | 300 | 600 | 501 | 255 |
Grand Masters 341 | 209 | 285 | 633 | 1,179 | 1,502 3,595 7,743 B 2,300
Gray Eminence 2 | g 17 | 70 | 69 | 32 | 54 | 49 | sl
Great Generations 450 | 598 | 698 | 1,103 | 2,647 2,807 B 6,201 B 8,202 IR 2,297 B
Group Quarters - | - I - I - I - I - I - I - I - I
Gurus 530 | 377 | 355 | 577 | s04 | 803 | gg4 | 976 | 364 |
Hard Act to Follow 63 | 55 | 190 | 175 | 211 | 263 | 381 | 285 | 75 |
Kindred Spirit 135 | 216 | 137 | 287 | 397 | 402 | 145 | 171 | 25 |
Land Barons 110} s8] a5 158] 184] 239] 598 1336 516
Los Padres 319] a1 538 g21f 12351 1003 s18 227 93]
Managing Business 168} 269 299 510} s74f a69] 1128 628] 185
Marquis Class 503 370] 306 761 1761 2134 4307 6643 [ 1992
Middle of the Road a5 s3] 21} 24] 84| 163] 4] 16] 1]
Proud Family 571 61| a| 109 133} 153 61 17} ol
Regents 855 267 330} 492 1127 1227 2044 2600 g6z
5* Spaks 5% 573) 580 396 1251 1807 1017 1099 so2 2371
sitting Pretty 776 812 951 2048 3426 2711 3416 [ 2006 562
Social Whirls 135} 147 147 321} 678 165 sad | 644 135)
S0lo Acts 179} 201} 258 260 445 467] a11f 164 | 30§
Stocks and Scholars 719 373] 3g2] 511 1145 1667 3367 so74 2578
sublime Suburbia 105 | as| 105] 198] 319] 184] 484 266 g9l
suburban Singles 219] 283) s04 | so1f g4 g52 633 388] 123}
The Godparents 12 25] 14] 35] a4) 35] 106} 70| 4|
The Singles a11f 438f 7171 524 1280 g3 934 522 163 |
The Sweet Life 1167 1645 1471 3179 6528 6133 [F 10356 [IF 8225 [P 2097
Thriving 175 138) 223} 453] 226 213} 175 37| 33
Urban Moms 114} 158 175 105 | 84| 32 23 of of
Urban Squires 1076 1226 1173 2278 5022 [ 4912 | 9134 10649 I 3176
White Collar Status 218] 240] 503 725) 643 401 312} 217] 51
Wizards 1184 887 1103 1482 2902 3323 4870 | 3z83 1060
Total 15,289 14,858 16,819 29,518 56,446 54,164 90,325 108,626 32,417
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Demographic Map: $0-$15k HH Income

Maryland

/ District of
Columbia

Maryland

HH Income $0 to $15,000 Community Engagement Project

[ 0.000000 - 13.000000

[ 13.000001 - 38.000000
[ 38.000001 - 78.000000 Fairfax County Public Library

I 75.000001 - 135.000000 Pre ;
pared by CIVICTechnologies .
I 135.000001 - 248.000000 Analytlcs 120



Demographic Map: $15k-$25k HH Income

Maryland

/ District of
Columbia

Maryland

HH Income $15,000 to $25,000 Community Engagement Project
[ 0.000000 - 14.000000

[C] 14.000001 - 35.000000

[ 35.000001 - 61.000000 Fairfax County Public Library
I 61.000001 - 97.000000 Prepared by CIVICTechnologies

I ©7.000001

-181.000000
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Demographic Map: $25k-$35k HH Income
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Maryland

HH Income $25,000 to $35,000 Community Engagement Project

[ 0.000000 - 13.000000
[ 13.000001 - 34.000000
[ 34.000001 - 62.000000 Fairfax County Public Library

I 62.000001 - 102.000000 Prepared by CIVICTechnologies .

I 102.000001 - 227.000000 Analytlcs 122
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Demographic Map

Community Engagement Project

H Income $35,000 to $50,000
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Demographic Map: $50k to $75k HH Income
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District of
Columbia

Maryland

HH Income $50,000 to $75,000
[ 0.000000 - 41.000000

[ 41.000001 - 89.000000

[ 89.000001 - 151.000000

I 151.000001 - 228.000000

I 225.000001 - 474.000000

Community Engagement Project

Fairfax County Public Library
Prepared by CIVICTechnologies
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Community Engagement Project

HH Income $75,000 to $100,000
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Demographic Map: $100k to $150k HH Income

HH Income $100,000 to $150,000 Community Engagement Project

Jo-71

[ 72-124

[ 125 - 185 Fairfax County Public Library

I 186 - 274 Prepared by CIVICTechnologies .
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Demographic Map: $150k to $250k HH Income

Maryland

HH Income $150,000 to $250,000 Community Engagement Project

[Jo-84

[ 85-166

[ 167 - 267 Fairfax County Public Library

I 265 - 416 Prepared by CIVICTechnologies .
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Demographic Map: $250k Plus HH Income

HH Income $250,000 Plus Community Engagement Project

[Jo-26
[ 27-68
I 69 - 121 Fairfax County Public Library

B 122 - 196 Prepared by CIVICTechnologies .

B o7 -338 Analytlcs 128



Demographics: Population by Race

Race Population Share
White 721,107 [P 63%
Asian 202,822 | 18%
Black 105,480 | 9%
Race 2 or more 122,118 | 11%
Total 1,151,527 100%
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Demographic Findings: Race and Ethnicity

Distribution by race

Almost two-thirds are white: 63%

Nearly onein five are Asian: 18%

Justunderoneintenareblack: 9%

Therest-- 11% -- are Pacific Islander, American Indian, two or

more races, or other race

Analytics 130



Segment

Land Barons
Empire Builders
Grand Masters
Marquis Class
Stocks and Scholars
Golden Heritage
Gurus
Regents
Bonds and Babies
The Singles
Los Padres
Collegian
Urban Squires
Doublewides
Couples with Capital
Great Generations
Wizards
Centurions
East Meets West
The Godparents
Thriving
City Core
Family Coming of Age
Gray Eminence
Apprentices
Urban Moms
Hard Act to Follow
5% Seeks 5%
The Sweet Life
Charmed Life
Managing Business
Social Whirls
Group Quarters
White Collar Status
Educated Earners
Sublime Suburbia
Sitting Pretty
Middle of the Road
Suburban Singles
Solo Acts
Kindred Spirit
Proud Family
Average

Demographics: Diversity Index

Diversity
Index

0.6 N
0.66 I
0.61 0
o.55 B
0.56¢
0538
o520
o.51 18
o.4s
0.46 I
0.46 8
0.45 18
0.45
.43
.43
0.4218
0.4218
041
0410
0.40F
0.380
0.37F
0.37 8
0.37 8
0.36 18
0.358
0.348
0.338
0.338
0.328
0.328
0.32F
0.31F
0.30f
0.29F
0.28f
0.28f
0.28]
0.28l
0.271
0.271
0.24]
0.46

Diversity index is
the probability of
two or more people
being from different
racial or ethnic
backgrounds

0.50is the US
average

A lower number
represents a higher
diversity index

A higher number

represents a lower
diversity index
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Demographic Findings: Race and Ethnicity

Diversity index

Average is 0.46 just over the U.S. norm

Only 8 of 42 segments are above 0.5

12 of 42 segments are between 0.4 and 0.5

14 of 42 segments are between 0.3 and 0.4

8 of 42 segments are between 0.2 and 0.3

Diversity index is
the probability of
two or more people
being from different
racial or ethnic
backgrounds

0.50is the US
average

A lower number
represents a higher
diversity index

A higher number

represents a lower
diversity index
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Demographic Map: Diversity Index

Diversity index is
the probability of
two or more people
being from different
racial or ethnic
backgrounds

District of
Columbia

0.50is the US
average

A lower number
represents a higher
diversity index

A higher number

represents a lower
diversity index

Maryland

Diversity Index Community Engagement Project
[Jo00-033
[ 0.34-0.43
I 0.44-055 Fairfax County Public Library
Il 056-0.67 Prepared by CIVICTechnologies

I 068 -1.00 Analytics 133



Segment

Apprentices

Bonds and Babies
Centurions
Charmed Life

City Core

Collegian

Couples with Capital
Doublewides

East Meets West
Educated Earners
Empire Builders
Family Coming of Age
Golden Heritage
Grand Masters
Gray Eminence
Great Generations
Group Quarters
Gurus

Hard Act to Follow
Kindred Spirit

Land Barons

Los Padres
Managing Business
Marguis Class
Middle of the Road
Proud Family
Regents

5* Seeks §*

Sitting Pretty
Social Whirls

Solo Acts

Stocks and Scholars
Sublime Suburbia
Suburban Singles
The Godparents
The Singles

The Sweet Life
Thriving

Urban Moms
Urban Squires
White Collar Status
Wizards

Average

White

20,232 BB
29,384 [
849 |
9,357 |
511 |
3,730 |
82,569 I
2,051 |
4,340 |
12,904 [
81,673 D
494 |
4,085 |
43,016 ¥
584 |
46,341 B
708 |
8,501 [
3,007 |
2,122 |
7,988 |
7,221 |
7,310 |
41,221 B
568 |
565 |
17,391 B
5,876 |
22,662 |
5,626 |
2,640 |
38,745 [
2,684 |
5,759 [
692 |
8,406 [
52,903 [
951 |
587 |
77,463 [
4,179 |
30,099 [

721,107

Black

7,837 |
2,135 |
255 |
1,952 |
1,273 |
757 |
11,403 [
533 |
909 |
3,978 |
2,114 |
28 |
343 |
1,568 |
17 |
6,481 |
472 |
1,155 |
573 |
gs52 |
301 |
2,437 |
975 |
1,755 |
549 |
542 |
1,246 |
3,862 |
9,521 |
846 |
626 |
1,998 |
772 |
2,384 |
21 |
2,331 |
13,870 [
2,542 |
809 |
5,630 |
3,539 |
4,289 |
105,480

Demographics: Segment by Race

Asian

14,682
9,290 [
26 |
3,837 |
130 |
592 |
24,261 [
258 |
7,767 |
4,765 |
11,083 [
217 |
999 |
6,342 |
220 |
12,531 [
a1 |
1,832 |
650 |
1,335 |
782 |
2,648 |
3,019 |
5924 |
110 |
316 |
3,912 |
3,650 |
9,625 [
2,747 |
2,017 |
7,737 |
1,029 |
2,193 |
206 |
2,637 |
26,529 [
367 |
90 |
17,128 |
1,595 |
7,103 |
202,822

Other

7,222 B
2,400 [
135 |
3,521 [
747 |
417 |
9,939 [N
1,401 [
772 ||
4,164
3,675 B
330 |
391 |
2,366 [
73 |
5327
31|
811 |
1,057 |
991 |
354 |
7,130 B
2,542
2,618 |
367 |
403 |
1,697
4880 I
5,000 I
1,187 |
1,139 [
2,284 |
700 |
2,832 B
410 |
7,355 B
11,491 I
1,057 |
625 |
11,141 [
2,159 |
2,451 B
122,118
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Demographic Map: White

uuuu

District of
Columbia

Maryland

White Community Engagement Project

[Jo-650

[ 651 - 998

I 099 - 1,389 Fairfax County Public Library

I 1390 - 1,901 Prepared by CIVICTechnologies .
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Black

Demographic Map

Community Engagement Project

Analytics 136

Fairfax County Public Library
Prepared by CIVICTechnologies
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Demographic Map: Asian
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Asian Community Engagement Project
[Jo-210

[ 211 - 398

I 399 - 645 Fairfax County Public Library
I 646 - 1,048 Prepared by CIVICTechnologies

Il 1049 -2015 Analytics 137



Demographic Map: All Other Races
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Other Community Engagement Project
[ Jo-18

[ 119- 230

B 231-396 Fairfax County Public Library
I 307 - 644 Prepared by CIVICTechnologies
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Demographics: Segment by Hispanic Ethnicity

Segment Hispanic Share by Total Hispanic Share
Ethnicity Segment Population Tot Pop

Apprentices 10,010 I 14.3% [ 69,999 5.6%
Bonds and Babies 3,057 F 7.0%][ 43,809 1.7%
Centurions 169 | 13.4%] 1,265 0.1%
Charmed Life 5,397 I 28.9% 0 18,667 3.0%
City Core 1,012 | 38.0% I8 2,661 0.6%
Collegian 366 | 6.7%] 5,496 0.2%
Couples with Capital 13,472 I 10.5%] 128,172 7.5%
Doublewides 2,517 | 59.3% I 4,243 1.4%
East Meets West g61 | 6.2%] 13,788 0.5%
Educated Earners 6,127 I 23.7% 25,811 3.4%
Empire Builders 4,402 [ 4.5%)| 98,545 2.5%
Family Coming of Age 565 | 52.9% I 1,069 0.3%
Golden Heritage a71 | 8.1%] 5,818 0.3%
Grand Masters 3,135 F 5.9%] 53,292 1.8%
Gray Eminence 161 | 18.0%F 894 0.1%
Great Generations 7,665 [ 10.8%] 71,180 4.3%
Group Quarters 321 | 25.6% 1,252 0.2%
Gurus 1,292 | 10.5%[ 12,299 0.7%
Hard Act to Follow 1,590 | 29.6% 5,377 0.9%
Kindred Spirit 1,460 | 27.5% 5,300 0.8%
Land Barons 407 | a3%| 9,425 0.2%
Los Padres 11,243 ¢ 57.5% [ 19,436 6.3%
Managing Business 4,011 [ 29.0% 0 13,846 2.2%
Marquis Class 4,154 8.1%] 51,538 2.3%
Middle of the Road 549 | 34.4% 8 1,594 0.3%
Proud Family 506 | 27.7% 1,826 0.3%
Regents 2,405 | 9.9%[ 24,246 1.3%
$* Seeks §* 7,439 [ 35.0% 0 21,268 4.2%
Sitting Pretty 13,472 I 26.5% 50,808 7.5%
Social Whirls 2,051 | 19.7% 10,406 1.1%
Solo Acts 1,846 | 28.7% 6,422 1.0%
Stocks and Scholars 2,578 | 5.1%] 50,767 1.4%
Sublime Suburbia 1,286 | 24.5% 5,185 0.7%
Suburban Singles 4482 34.0% 0 13,168 2.5%
The Godparents 730 | 54.9% 1,329 0.4%
The Singles 12,456 I 60.1% I 20,729 7.0%
The Sweet Life 15,710 D 15.0% 104,793 8.8%
Thriving 1,388 | 28.2% 4,917 0.8%
Urban Moms 947 | a4.9% 0 2,111 0.5%
Urban Squires 17,290 I 15.5% 111,362 9.7%
White Collar Status 3,207 | 28.0% 11,472 1.8%
Wizards 6,625 I 14.4% [ 45,942 3.7% Analytics 139

Total 178,832 15.5% 1,151,527



Demographic Map: Hispanic Ethnicity
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Hispanic Community Engagement Project
[ Jo-194

[ 195 - 418

I 419 - 730 Fairfax County Public Library
I 731- 1,200 Prepared by CIVICTechnologies
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Demographics: Findings About Hispanic Ethnicity

Hispanic population distribution

15.5% of the population -- 178,832 people -- are Hispanic ethnicity

across all races

Largest Hispanic segments

Urban Squires:

The Sweet Life:
Sitting Pretty:
Couples with Capital:
The Singles:

Los Padres:
Apprentices:

17,290 people / 15.5% of the segment is Hispanic
15,710 people / 15.0% of the segment is Hispanic
13,472 people / 26.5% of the segment is Hispanic
13,472 people / 10.5% of the segment is Hispanic
12,456 people / 60.1% of the segment is Hispanic
11,243 people / 57.8% of the segment is Hispanic
10,010 people / 14.3% of the segment is Hispanic
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