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Introduction

Overview of Document
Example: The following report details the current and planned status of the
property, summarizes the trip count and survey results, reviews each item as
described in the TDM proffers for the property, breaks down the annual TDM
Budget for the project, and a set of supporting documents/attachments as
references throughout the report. These supporting documents include:

Traffic Counts Request
Traffic Counts Memo
Survey Summary
2017 Observed Parking Demand
2018 Marketing Plan
Program Elements

Include map of site location (highlighted) & tax map numbers

Example: Tax Map ##-#-##-##A
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Introduction Cont.

Project Summary
Example: Luxem Place is a mixed use project located west of Bradford Road and
north of Highland Avenue in Reston. When fully built out, the property will include…
etc.
Trip Reduction Conclusions (if applicable)
Example: As part of the Board of Supervisors’ approval of the property’s rezoning
application (RZ 2020-XG-099; PCA 20-X-020) on December 4, 2020, the
applicant proffered to implement a Transportation Demand Management (TDM)
program to reduce the automobile trips generated by residential uses on site. The
goal of the TDM program, as set forth in Proffer 22.B.iii, is to reduce residential peak
hour trip generation by 50%. As required by the proffer, Miller + Company…etc. has
performed traffic counts at the site to determine the actual trip generation and to
assess the performance of the TDM program. The observed site trips counted by
Miller + Company show a trip reduction of 70%, which is more than the goals set
forth in the site’s proffer statement.

Status of Building(s)

Building 1 Building 3 Building 3
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Trip Reduction Comparison

Comparison of actual vs target trip reduction, using counts and surveys
Table showing trip reduction results in comparison to TDM Goals
Graph optional

Trip Count and Survey Results
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Status of Proffers

Example

Note: please list all proffers included in TDM (Exclude any that are just definitions). These should be
any action items.

Use the table format shown below to give a status update on the proffers. The exact
proffer wording must be used.

Format
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Budget

Table of expenses (see format below)
Details of how the budget was spent should be either before the table or
within

Example: The below budget details how much money was spent previous
on the TDM Program and what the anticipated program costs for 2014 are.
The programmatic expenses are broken down into # categories: TDM
Marketing Promotions, Program Monitoring and Evaluation, Program
Administration etc.

Estimated budget needed to implement the TDM program for the coming
calendar year

Format
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Upcoming Year Summary

Anticipated Status of Development
Program Elements (highlight approaches added or removed)
Marketing Events
Incentives
Budget
Trip Count and/or Survey Schedule if Applicable based on Status of
Development

TDM Proffers
Counts requests and/or results
Survey summary
Marketing plan for next year (optional)
More detailed program information (optional)

Appendix

Additional Information
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