Consumer Spending Patterns

Tysons_2010

Polygon 1: TYSONS CORNER, Total

2010 2015 2010 2015 Avg 2010
Aggregate % Aggregate %  Annual Annual APl Tpgex
Expenditure Comp Expenditure Comp Avg/ Avg % to
Product Category Estimate Estimate HH HH Growth USA
(in 1000s) (in 1000s)
Total Specified Consumer Expenditures - USA 5,721,781,176 6,396,208,340 49,268 52,884  2.36
450,841 0.01 512,655 001 59,873 65,149 274 122
39412 8.74 43326 845 5234 5506 199 91
Bakery Products 3,958 0.88 4,346  0.85 526 552 1.96 97
Cereal Products 1,835 041 2,034  0.40 244 259 2.17 90
Dairy Products 3,819 0.85 4,186 0.82 507 532 1.92 84
Fresh Milk and Cream 952 0.21 1,037 0.20 126 132 1.79 82
Other Dairy Products 2,494 0.55 2,739 0.53 331 348 197 85
Eggs 373 0.08 410 0.08 50 52 1.99 81
Fats and Oils 359 0.08 394 0.08 48 50 1.94 85
Fish and Seafood 1,137 0.25 1,255 0.24 151 160 2.08 111
Fruits and Vegetables 5,640 1.25 6,252 122 749 795 2.17 103
Juices 1,206 0.27 1,328 0.26 160 169  2.03 90
Meats (All) 7,005 1.55 7,704  1.50 930 979  2.00 83
Nonalcoholic Beverages 4,281 0.95 4,668 0.91 568 593 1.81 90
Prepared Foods 7,714 1.71 8,417 1.64 1,024 1,070 1.82 92
Sugar and Other Sweets 2,458 0.55 2,741  0.53 326 348 2.30 89
Alcoholic Beverages 9,659 2.14 10,412 203 1,283 1,323 1.56 125
Alcoholic Beverages at Home 8,070 1.79 8,682 169 1,072 1,103 1.52 121
Alcoholic Beverages away from Home 1,588 0.35 1,730  0.34 211 220 1.79 149
Total Food away from Home 28,225 6.26 30,765 6.00 3,748 3,910 1.80 130
Lunch 7,163 1.59 7,815 1.52 951 993 1.82 130
Dinner 11,882 2.64 12,962 253 1,578 1,647 1.82 135
Breakfast and Brunch 2,287 0.51 2,475 0.48 304 315 1.65 125
All Day Care 2,970 0.66 3,428 0.67 394 436  3.08 114
Contributions (All) 20,845 4.62 23,385 456 2,768 2972 244 193
Education 27,221 6.04 31,393  6.12 3,615 3,989 3.07 195
Room and Board 1,977 0.44 2,267 0.44 263 288 2.93 200
Tuition/School Supplies 25,244  5.60 29,126  5.68 3,352 3,701 3.08 194
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HEALTHCARE
Medical Services 21,313 4.73 24,842 485 2,830 3,157 3.31 128
Prescription Drugs 19,852 4.40 22,965 448 2,636 2918 3.14 108
Medical Supplies 1,548 0.34 1,822 0.36 206 232 3.55 108
[HOUSEHOLD FURNISHINGS & APPLIANCES
Total Furniture 7,948 1.76 9,355 1.82 1,055 1,189 354 148
Bedroom Furniture 1,980 0.44 2,307 0.45 263 293 3.30 140
Living/Dining Room Furniture 3,685 0.82 4,361 0.85 489 554 3.67 150
Other Furniture 2,191 049 2,583  0.50 291 328 3.58 152
Total Household Textiles 4,785 1.06 5,552 1.08 635 706 3.21 130
Domestic Textiles 3,728 0.83 4305 0.84 495 547 3.10 128
Window and Furniture Covers 1,058 0.23 1,247  0.24 140 159  3.59 140
Major Appliances 1,902 0.42 2,167 042 253 275 2.79 99
Misc Household Equipment 4,051 0.90 4,588 0.89 538 583  2.65 113
Small Appliance/Houseware 5,818 1.29 6,800 1.33 773 864  3.37 128
[HOUSING RELATED & PERSONAL
Total Housing Expenses 32,556 7.22 36,767 7.17 4,323 4,672 2.59 100
Fuels and Utilities 15,009 3.33 16,897 330 1,993 2,147 2.52 85
Telephone Service 9,959 221 11,070 2.16 1,323 1,407 2.23 118
Household Repairs 3,204 0.71 3,557  0.69 425 452 2.21 90
Household Services 7,285 1.62 8,318 1.62 968 1,057 2.84 161
Housekeeping Supplies 2,770 0.61 3,163 0.62 368 402 2.84 100
Personal Expenses and Services 17,441 3.87 19,770 3.86 2,316 2,512  2.67 141
PERSONAL CARE & SMOKING PRODUCTS
Personal Care Products and Services 10,674 2.37 12,017 234 1418 1,527 2.51 131
Personal Care Services 4,821 1.07 5,414  1.06 640 688 2.46 137
Smoking Prods/Supplies 4,768 1.06 5,246  1.02 633 667  2.01 67
PET EXPENSES 4,178 0.93 4,886 0.95 555 621 3.39 102
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Photographic Equipment 1,086 0.24 1,455 0.28 144 185  6.80 137
Reading Materials 4,368 0.97 5,013  0.98 580 637 295 136
Sports and Recreation 16,197 3.59 20,996 4.10 2,151 2,668 593 142
Sports Equipment 8,225 1.82 11,277 220 1,092 1,433 742 128
Travel 22,548 5.00 25,515 498 2994 3243 2.63 151
TV, Radio and Sound Equipment 7,327 1.63 11,176 2.18 973 1,420 10.50 132
Computers, Software & Accssories 5,931 1.32 9,292 1.81 788 1,181 11.33 140
Automotive Maintenance/Repair/Other 17,305 3.84 18,125 3.54 2,298 2,303 0.95 115
Gasoline 16,508 3.66 16,447 321 2,192 2,090 -0.07 107
Diesel Fuel 106 0.02 105 0.02 14 13 -0.10 84
Motor Oil 249 0.06 241 0.05 33 31 -0.65 76
Vehicle Purchases & Leases 38,673 8.58 40,395 7.88 5,136 5,133 0.89 106
New Autos/Trucks/Vans 28,620 6.35 30,049 586 3,801 3,819 1.00 152
Used Vehicles 9,102 2.02 8,405 1.64 1,209 1,068 -1.53 61
Boats and Recreational Vehicle Purchase 951 0.21 1,942 0.38 126 247  20.83 35
Rented Vehicles 3,170 0.70 3,338 0.65 421 424 1.06 192
36,761 _8.15 43,595 850 4882 5540 372 124
Women's Apparel 11,972 2.66 14257 278 1,590 1,812 3.82 123
Men's Apparel 7,735 1.72 9,346 1.82 1,027 1,188 4.16 126
Girl's Apparel 2,015 045 2,417 0.47 268 307  3.99 94
Boy's Apparel 1,326 0.29 1,603 0.31 176 204  4.17 87
Infant's Apparel 754 0.17 894 0.17 100 114 3.72 87
Footwear (excl. Infants) 3,892 0.86 4,682 091 517 595  4.06 102
Other Apparel Prods/Services 9,066 2.01 10,396 2.03 1,204 1,321 2.93 169
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