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MARKETING PLAN FOR THE AEPA CONTRACT 

 

1. Introduction & Objectives 

• Introduce AEPA Contract: Highlight our newly awarded cooperative contract and 
its benefits for eligible Member Agencies. 

• Drive Adoption: Encourage agencies to utilize AEPA for streamlined procurement of 
360 Fire & Flood services. 

• Establish Credibility: Position our company as a trusted partner through 
educational content and case studies. 

 

2. Target Audience 

• Primary: School districts, public agencies, and educational institutions with AEPA. 

• Secondary: Purchasing officers, facility managers, and finance administrators. 

 

3. Key Messaging 

• Value Proposition: Emphasize cost savings, streamlined purchasing, and 
specialized restoration expertise through AEPA. 

• Reliability & Expertise: Highlight our proven track record in emergency response. 

• Ease of Use: Showcase how the AEPA contract minimizes administrative hurdles 
and single point of contact when emergency response is needed. 

 

4. Strategies & Tactics 

1. Association Outreach 

o Leverage association memberships (e.g., School Business Officials) for 
targeted networking and events. 

o Provide co-branded educational materials to build credibility. (See attached 
example) 



 

 

 

 

   
 

2. Targeted Email Campaigns 

o Use Mailchimp to create email campaigns. 

o Launch drip campaigns featuring contract benefits, case studies, and clear 
calls-to-action (CTAs). 

3. Virtual Education & Webinars 

o Host webinars on contract usage, service offerings, and cost-saving 
potential. 

o Include Q&A sessions to address agency-specific concerns. 

4. Digital Content & Resources 

o Develop a dedicated AEPA web page with prominent CTAs. 

o Publish blog posts, case studies, and testimonials to demonstrate real-world 
impact. 

 

5. Implementation Phases 

• Phase 1: Preparation  

o Finalize messaging, build targeted email lists, design initial marketing 
materials. 

o Plan and schedule the first series of webinars. 

• Phase 2: Launch  

o Roll out the first email campaign. 

o Conduct initial webinars and share digital content (blog posts, social media). 

• Phase 3: Follow-Up & Refine  

o Send additional emails with success stories and FAQs. 

o Gather feedback from agencies and refine materials accordingly. 

 

 



• Ongoing

o Host regular webinars, update the AEPA landing page, and expand
association outreach.

o Continuously track performance and adjust tactics for maximum
effectiveness.

6. Metrics & Evaluation

• Email Performance: Monitor open rates, click-through rates, and conversions.

• Web Traffic: Track visits to the 360/AEPA landing page and CTA completions.

• Webinar Engagement: Evaluate attendance and post-event surveys.

• Adoption & Inquiries: Record the number of agencies adopting AEPA for
purchasing.
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We are a full-service national disaster restoration company offering over decades
of experience in the restoration industry. 

As a turnkey solution, our restoration experts understand our clients' business 
continuity needs. 360 Fire & Flood is an experienced and conscientious restoration 
company. We are highly skilled in making fiscally responsible decisions while 
minimizing risk and saving money for our clients. Our customers can expect a 
personalized boutique approach nationally when working with the 360 team.

24  HOUR EMERGENCY RESPONSE
360FIREFLOOD.COM  I  (833) 3603334



Instructions

AEPA Part D Questionnaire (Q-1

- The Summary worksheet displays your overall progress for th  

- The worksheets numbered from 1 to N represent question set

- For each question set, select a response from the dropdown (          
question in the table.

- If specific instructions have been provided for a given subset,             
review them.

- When pasting content, please use Paste Special as Text with   

- You can only submit text based responses, please do not use    

- Please do not change the structure of any of the worksheets.       

- Any additional information outside of the given structure of the        

- Please do not save this file in a different format. Saving this fil         

- Please do not use Excel formulas in your responses.

- Please follow the instructions provided along with this file to su     

- If you have any questions regarding the content of this file, ple     

- If you have any technical problems, please contact Bonfire at 



    2AG)

         e questionnaire.

          ts.

           (if applicable) and enter a response comment for each 
   

           they will appear as a tooltip for a purple cell. Mouse-over to 
 

          out any formatting.

           e special characters like emojis.

            Changing the structure will invalidate your submission.

          e worksheets will not be visible to the purchaser.

             le in a different format will invalidate your submission.

         

           ubmit it back to Bonfire.

            ease contact the appropriate purchaser.

           Support@GoBonfire.com.

















































































































































































Summary

Question Set Questions % Complete

Total 113 100.00%

1 83 100.00%

2 30 100.00%



Error?Progress

Complete: no errors

Complete: no errors
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ion Set 1: Company Information
 Set 1 Instructions

Question

Name of  Company:

Company Address:

City, State, zip code:

Website:

Contact Person:

Title:

Phone:

Email:

Is this Business a Public Company?

Is this Business a Privately Owned Company?

In what year was this business started under its present name?

 AEPA will not accept an offer from a business that is less than five (5) years old or wh                   
 ed business or has proof of prior success in either this business or a closely related                 

  pt or reject newly formed companies based on information provided in this response       



Under what additional, or, former name(s) has your business operated?

Is this business a corporation? If yes, complete the following questions.

Date of Incorporation:

State of Incorporation:

Name of President:

Name(s) of Vice President(s):

Name of Treasurer:

Name of Secretary:

Is this business a partnership? If yes, complete the following questions.

Date of Partnership:

State Founded:

Type of Partnership, if applicable:

Name(s) of General Partner(s):

Is this business individually owned? If yes, complete the following questions.

Date of Purchase:



State Founded:

Name of Owner/Operator:

Is this business different from those identified above?

If yes, describe the company’s format, year and state of origin and names and 
titles of the principles.

Is this business women-owned?

Is this business minority-owned?

Does this business have an Affirmative Action plan/statement?

Enter business headquarters location including address, city, state, zip, phone 
number.

How long have you been at this location?



Enter business branch locations, if any. Include address, city, state, zip, phone 
number for each.

What percentage of your annual sales comes from public entities?

Provide your business's annual sales for 2022 for K-12 schools.

Provide your business's annual sales for 2023 for k-12 schools.

Provide your business's annual sales for 2022 for cities, counties, and other 
public entities.

Provide your businesses annual sales for 2023 for cities, counties, and other 
public entities.

 story



Provide your business's annual sales for 2022 for higher education.

Provide your business's annual sales for 2023 for higher education.

Provide your business's annual sales for 2022 for K-12 schools for products and 
services that meet the scope of work in this solicitation.

Provide your business's annual sales for 2023 for k-12 schools for products and 
services that meet the scope of work in this solicitation..

Provide your business's annual sales for 2022 for cities, counties, and other 
public entities for products and services that meet the scope of work in this 
solicitation..

Provide your businesses annual sales for 2023 for cities, counties, and other 
public entities for products and services that meet the scope of work in this 
solicitation..

Provide your business's annual sales for 2022 for higher education for products 
and services that meet the scope of work in this solicitation..

Provide your business's annual sales for 2023 for higher education for products 
and services that meet the scope of work in this solicitation..

Contract Manager

Sales Manager

Marketing Manager

Customer & Support Manager

 ntacts



Distributors, Dealers, Installers, Sales Reps

Consultants & Trainers

Technical, Maintenance & Support Services

Quotes, Invoicing & Payments

Warranty & After the Sale

Financial Manager

Provide total number and location of salespersons employed by your business in 
the United States by city and state.

Describe how your company will implement training and knowledge of the 
contract with your respective sales force.  Furthermore, describe how your 
company plans to support and train your sales force on a national, regional, or 
local level and generally assist with the education of sales personnel about the 
resulting contract.

 aining



What is your company’s plan, if your company were awarded the contract, to 
service up to 30 states (or the region awarded in a regional bid).  Describe if 
your company has a national sales force, dealer network, or distributor(s) with 
the ability to call on eligible agencies in the participating states in AEPA.

Provide a description of the Products, Services & Solutions to be provided by 
the product category set forth in Part B - Specifications.  The primary objective is 
for each Supplier to provide its complete product, service, and solutions 
offerings that fall within the scope of this solicitation so that participating 
agencies may order a range of products as appropriate for their needs.

tion

s & Services



Describe how your company proposes to distribute the products and services 
nationwide, regionally, or at the local level.



Provide the type (service/support or distribution) and location of centers that 
support the United States by name, city and state.

Describe the criteria and process by which your company selects and approves 
subcontractors, distributors, installers, and other independent services.



Provide a list of current subcontractors, distributors, installers, and other 
independent service providers who are contracted to perform the type of work 
outlined in this solicitation in the member agency states.  Include, if applicable, 
contractor license or certificate information and the state(s) wherein they are 
eligible to provide services on behalf of the business.

If applicable, describe your company’s ability to do business with 
manufacturer/dealer/distribution organizations that are either small or MWBE 
businesses as defined by the Small Business Administration.



If applicable, describe other ways your company can be sensitive to a 
participating agencies desire to utilize local and/or MWBE companies, such as 
the number of local employees and offices with a geographic region, companies 
your firm uses that may be local (i.e. delivery company), your own company’s 
diversity of owner employees, etc.

If applicable, provide details on any products or services being offered by your 
company where the manufacturer or service provider is either a small or MWBE 
business as defined by the Small Business Administration. Provide 
product/service name, company name and small/MWBE designation.

ng



Key Marketing Contact(s): List the name(s), title(s) and contact information of 
the business’s key national and regional marketing office(s).

Describe how this business marketed its products and services to schools, 
nonprofit organizations, and other public sector audiences for the most recent 
full year.  List all conventions, conferences, and other events at which this 
company exhibited.



Describe how your company will market the resulting contract to eligible Member 
Agencies.  Describe how your company differentiates the new agreement from 
existing contracts that your company may hold today. Please be specific and 
detailed in your response.



Describe the ways in which your company will collaborate with AEPA Agencies 
to market the resulting contract.  Include any contract announcements, planned 
advertisements, and any other direct or indirect marketing activities promoting 
the AEPA awarded contract. Add any supplemental materials as pdfs and label 
them as Exhibit A-Marketing.



Describe the process for how the company will launch the contract with current 
and potential agencies.

Describe your companies ability to produce and maintain full color print or 
electronic advertisements in camera ready format.

Indicate if your company has any products in your offering that have any third-
party environmental certifications.

Describe the business's "Green" objectives (e.g. LEED Certification, reducing 
footprint, reuse, reduce, recycle)

mental Initiatives



Describe what percentage of your offering is environmentally preferable and 
what are your company's plans to improve this offering?

Describe any/all features of your company that you feel will provide additional 
value and benefit to a participating AEPA agency.

Does this business have actions currently filed against it?

Add your SAM.gov Unique Entity Identification (UEID) number here (put N/A if 
do not have one).

Provide contact information of your business's five largest public agency 
customers. Include the customer business name, contact name, title, phone 
number and email.

ces
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Response

360 Fire & Flood LLC

22310 Telegraph Road

Southfield, MI, 48033

https://360fireflood.com/ 

Christina Coulter

VP of Sales & Marketing

248-794-3834

ccoulter@360fireflood.com

No

Yes

2019

                   hich fails to demonstrate and/or              
                 business, provide written docum              

              e and from its investigation of the 

https://360fireflood.com/
mailto:ccoulter@360fireflood.com


NA

Yes

April 2019

Michigan

Jeff Levine

Christina Coulter

Jon Mackie

Sharon Berry

Yes

April 2019

Michigan

LLC

NA

Yes

April 2019



Michigan

Adam Becker and Jeff Levine

No

NA

No

No

No

22310 Telegraph Road, 
Southfield Michigan, 48033, 

(833)-360-3334

6 Years



22310 Telegraph Road, 
Southfield MI 48033 | 4740 

Talon Ct SE # 4, Grand 
Rapids, MI 49512 | 3000 NW 

25th Avenue, Suite 9, 
Pompano Beach, FL 33069 | 

2790 E. Regal Park Dr, 
Anaheim CA, 92806 | 3665 

Canal Dr, Suite C, Fort 
Collins, CO 80524 | 5235 W 

65th St, Suite A, Bedford 
Park, IL 60638 | 1461 Lemay 

Dr, Carollton, TX 75007 | 3335 
Smithtown Rd, Morgantown, 
WV 26505 | 118 Space Park 

S, Nashville, TN 37211 | 1575 
Highway 411 NE, Suite 108 
Cartersville, GA 30121 | 819 

Pickens Industrial Dr
Suite 7 and 8

Marietta, GA 30062 | 166 
Thompson Rd

Suite 4
Houma, LA 70363 | 1540 SW 
5th Ave. Suite 101, Ocala, FL 

34471 | 1731 Dobbs Road, 
Suite 10,  Saint Augustine, FL 
32084 | 4553 Woodville Hwy  

5-10%

$846,054

$3,034,752

$2,412,681

$69,505



$3,015,560

$530,104

$846,054

$3,034,752

$28,412

$69,505

$3,015,560

$530,104

Jon Mackie

Cole Ogden

Ben Emerling

Jennifer Dolanski



Christina Coulter

Christina Coulter

Bob Graham

Jennifer Dolanski

Bob Graham

Jon Mackie

30 Salespersons employed

We will select a dedicated 
sales team and thoroughly 

train them on the AEPA 
contract’s terms, procedures, 
and pricing. A core group of 
regional representatives will 

focus on specific agency 
regions to enable targeted 

outreach. To support the team 
nationally, regionally, and 

locally, we will provide ongoing 
training and keep the sales 
team updated on any AEPA 

developments. This structured 
approach will ensure our sales 

force is fully equipped to 
represent 360, the AEPA 
contract, and deliver great 

service.



We have a national 24/7 
emergency response team 

that has the ability to service 
any property in the US. We 
have 360 offices stratigally 
located for client support as 

well as a first responders 
stationed accross the US to 

help with immediate response. 
We have regional and national 
sales representatives to help 

drive down the AEPA contract 
to participating agencies. 

360 Fire & Flood is a leading 
provider of comprehensive 

restoration and turn-key 
solutions when disaster 
strikes. As a full-service 
restoration and general 

contracting company, we 
specialize in emergency 
mitigation, restoration, 

environmental remediation, 
roofing, and construction 
services. With 360 Fire & 
Flood, you can trust us to 

handle every aspect of your 
restoration needs. 

Our primary goal is to 
eliminate the stress of 

property damage and restore 
your business quickly and 

efficiently with minimal 
disruption. We respond 

immediately by mobilizing 
resources, assessing the site, 

stabilizing the property to 
prevent further damage, and 
developing a detailed scope 

and schedule to complete the 



360 Fire & Flood has a 24/7 
national response team that 
has the ability to service any 
part of the US with our first 
responders and traveling 

disaster response team. We 
also have offices stratigically 
located accross the US with 

restoration experts along with 
a large inventory of air 

scrubbers, fans, cleaning 
supplies, mitigation trucks and 
other supplies for immediate 
response. Once awarded the 
contract, we will request an 

excel spreadsheet of all AEPA 
agency participants to upload 

into our espatial mapping 
software. From there will 

share AEPA contract 
infomation to our operations 

and sales team to drive down 
the relationship and start 

emergency preparedness with 
each AEPA agency.



360 Fire & Flood - 24/7 
Emergency Response 
Property Restoration 

Southeastern MI, Grand 
Rapids MI, Fort Collins CO, 

Southeastern FL | Celtic 
Restoration - 24/7 Emergency 

Response Property 
Restoration , Chicago Illinois | 

Reclaim Construction - 
commercial roofing division, 

Carollton TX | Capital 
Restoration, New Orleans LA 

and Atlanta GA -  24/7 
Emergency Response 
Property Restoration | 

Crossroads Property Rescue -
24/7 Emergency Response 

Property Restoration, 
Morgantown WV | Protech 
Construction Anaheim CA -
24/7 Emergency Response 
Property Restoration | One 
Restore - 24/7 Emergency 

Response Property 
Restoration, St. Augestine FL, 

Talahasee Fl, Ocala FL
Vendors are required to 

complete our vendor 
prequalification application 
along with providing and 

maintaining proper 
documentation such as 

COI,W9, and background 
checks where required. 



Rolls Mechanical (plumbing 
and HVAC subcontractor) 

 With 30 years of experience, 
Rolls Mechanical is your 
trusted partner for quality 

mechanical contractor 
services in Fenton, MI. Our 

professional and experienced 
team is known for prompt 

responses, ensuring minimal 
downtime for your operations. 

We stand out with our 
commitment to quality, which 

reflects in every job we 
undertake. Whether it’s 

HVAC, plumbing, or 
construction, we deliver 

excellence in every service. 
Don’t settle for less when it 
comes to your residential or 

commercial property. 360 Fire 
& Flood has been a partner 

with Rolls Mechanical for five 
years. 

 Kieper Mechanical (plumbing 
and HVAC) 

We currently do not have a 
formal program in place; 

however, we are exploring the 
creation of an initiative to 

engage with small and MWBE 
(Minority- and Women-Owned 

Business Enterprises) 
suppliers. Our goal is to set 

clear, manageable targets and 
processes that will allow us to 
build successful partnerships 

with these businesses and 
expand our program over 



Our company is committed to 
supporting participating 

agencies’ efforts to utilize local 
and MWBE companies. We 
will do this by partnering with 
local businesses for services 

such as delivery, logistics, and 
supplies whenever possible. 

Our company values diversity 
and inclusion, both internally 
and externally, and we are 

proud to have a diverse team 
of employees across our 

offices nationwide. We also 
maintain a strong presence 
within the regions we serve, 

employing local talent to 
ensure alignment with the 

needs of the community. This 
approach allows us to foster 
partnerships that benefit both 
the participating agencies and 
the communities they serve.

At this time, we do not 
maintain an active tracking list 

of small or MWBE 
manufacturers or service 

providers. However, we are 
currently gathering relevant 

documentation from our 
chemical and equipment 

suppliers to identify any small 
or MWBE sub-suppliers, and 
we plan to establish a formal 

tracking system once our 
small business/MWBE 

initiative is created.



Ben Emerling - Marketing 
Coordinator - 248.462.2772 

bemerling@360fireflood.com | 
Christina Coulter - VP of Sales 

& Marketing - 248.794.3834 
ccoulter@360fireflood.com | 
Cole Ogden VP of National 

Sales - 225.226.0080 
cogden@360fireflood.com 

Over the years, our company 
has marketed our services to 

schools, nonprofit 
organizations, and other public 

sector entities through a 
multifaceted approach 
combining association 

memberships, sponsorship 
initiatives, and direct 

engagement efforts. As active 
members of key industry 

organizations, such as the 
Michigan School Business 

Officials (MSBO), we leverage 
participation in their events to 

foster relationships with 
decision-makers and 

contribute to the advancement 
of professional development 

through educational 
sponsorships. Additionally, our 

business-to-business 
marketing strategy includes 

targeted outreach to key 
decision makers such as 
facilities managers, risk 
managers, maintenance 

supervisors  and 



Our company will market the 
resulting AEPA contract to 
eligible Member Agencies 
through a strategic multi-

channel approach, ensuring 
maximum awareness and 
adoption of our 360 Fire & 

Flood services. We will 
leverage industry association 
memberships, such as School 
Business Officials groups, to 

engage directly with key 
decision-makers. Additionally, 
we will launch targeted email 

campaigns via Mailchimp, 
sharing contract benefits, 
service details, and case 

studies. Our marketing efforts 
will also include virtual 

educational sessions and 
digital resources to help 

agencies understand how to 
utilize the contract effectively. 

AEPA will be the first 
cooperative contract we hold. 



Our company will work with 
AEPA Agencies to market the 
awarded contract through a 

multi-channel approach, 
including contract 

announcements via press 
releases, newsletters, and 

Mailchimp email campaigns, 
as well as a dedicated AEPA 
contract webpage on our site. 

We will run targeted digital 
ads, social media promotions, 
and virtual education sessions 
to inform agencies about the 
contract’s benefits. Our sales 

team will conduct direct 
outreach to key decision-

makers, while we also engage 
through AEPA-sponsored 

conferences, industry events, 
and sponsorships. 

Additionally, we will provide co-
branded marketing materials 

and training sessions to 
maximize agency 

participation. Supplemental 
marketing materials will be 

submitted as Exhibit A-



Our company will launch the 
AEPA contract through a 

structured, multi-phase rollout 
to ensure maximum 

awareness and adoption 
among current and potential 

agencies. Phase 1: 
Announcement & Awareness 

– We will distribute official 
contract announcements via 
press releases, newsletters, 

and targeted Mailchimp email 
campaigns, directing agencies 
to a dedicated AEPA contract 
webpage with key details and 
benefits. Phase 2: Education 

& Engagement – We will 
conduct virtual training 

sessions, webinars, and digital 
presentations to educate 

agencies on utilizing 360 Fire 
& Flood services through the 

AEPA contract effectively. Our 
sales team will initiate direct 

outreach to key decision-
makers, including facilities 

managers, risk managers, and 
superintendents  Phase 3: 
We will have PDF Sales 

Sheets readily available that 
include bleed versions for 

printing. We currently have 
sales sheets that discuss our 

service areas in depth. We will 
include as a file. We can co-

brand any literature to 
disburse to AEPA. 

Yes

Yes



50%

360 Fire & Flood is ready to 
respond and has your property 
covered from every angle. Our 

biggest value add is our 
response time and our 

dedication to serving our 
partners to the best of our 

ability. 

No

UEI: G1EJGGHNDPA1

Dearborn Public 
Schools|Warren Consolidated 

School District|Fitzgerald 
Public Schools|Lake Orion 
Public Schools|Clarkston 

Public Schools

 



Comment

360 Fire & Flood is privately owned

                        establish a proven record of business.  If the respondent has recently purchased 
                    mentation and verification in response to the questions below.  AEPA reserves the 

                    e company.



360 Fire & Flood is an LLC Classification Partnership

Individually Owned





For all locations please call our national number at 833-360-3334. Your call will 
be routed to the approriate location by area code.





Chicago IL, Grand Rapids MI, Nashville TN, Pompano Beach FL, Southfield MI, 
Carollton TX, Anaheim CA, Morgantown WV, Cartersville GA, Marietta GA, Fort 
Collins CO, New Orleans LA, Oscola FL, St. Augestine FL and Talahassee FL



















All of our chemicals that we use are EPA approved and certified

1.)We use biodegradable plant based disinfects. 2.) As often as possible we 
utilize portable water extraction machines rather than gas powered truck 
mounted machines that put off carbon emissions. 3.) We offer employees 
opportunities to volunteer for green and sustainability project and initiatives.  



50% of our cleaning products are environmenally friendly and biodegradable. 
We continuously look to purchase more cleaning products that are 
environmentally friendly and free of harsh chemicals to keep our environment, 
team and clients safe.    

Dearborn Schools - Mark Andrews, Operations Director, 313-590-9783, 
andrewm@dearbornschools.org| Warren Consolidated Schools - Laura Mabee, 
Facilities Manager, 248-797-0519, lmabee@wcskids.net|Fitzgerald Public 
Schools - Bill Rudd, Faciities Director, 586-524-6697, bilrud@myfitz.net|Lake 
Orion & Clarkston School Districts - Wes Goodman, Exectutive Director of 
Operations, 248-521-3178, wrgoodman@clarkston.k12.mi.us| South Lyon 
Schools - Rich Welch, 248-977-9226, welchr@slcs.us
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Pricing
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ion Set 2: Service Questionnaire

Question

Please refer to the chart of participating AEPA member States in this solicitation, 
and list the states that your company has sold products/service in the past 3 
years.

Please refer to the chart of participating AEPA member States in this solicitation, 
and list the states that your company proposes to sell in.

Please refer to the chart of participating AEPA member states in this solicitation 
and list the states in which your company has sales reps, distributors, or 
dealers.

Does this company have an e-commerce website?

If yes, provide the website address.

If applicable, describe your company's ability to integrate into other ecommerce 
sites. Include details about your company's ability to create punch out sites and 
accept orders electronically (cXML, OCI, etc.)

Provide detail on where your company has integrated with a public agency’s 
ERP (Oracle, Infor Lawson, SAP, etc.) system in the past and include some 
details about the resources you have in place to support these integrations. List, 
by ERP provider, the following information: name of public agency, ERP system 
used, “go live” date, net sales per calendar year since “go live”, and percentage 
of agency sales being processed through this connection.

 ata

er Support



Does this business have online customer support options?

Does this business have a toll free customer support phone option?

Does this business offer local customer and support service options?

State your normal delivery time (in days) and any options for expediting delivery.

State your backorder policy. Do you fill the order when available, or cancel the 
order and require participating agencies to reorder if items are backordered?

Describe your company's payment terms as well as any quick pay discounts.

State your company's return policy and any applicable restocking fees.

Describe any special program that your company offers that will improve 
customer's ability to access products, on-time delivery, or other innovative 
strategies.

Is your pricing methodology guaranteed for the term of the contract?

Will you offer customized price lists to participating entities as required per the 
pricing terms in the AEPA Terms and Conditions?

Will you offer hot list pricing (optional) as described I the pricing terms in the 
AEPA Terms and Conditions?

Will you offer volume price discounts as described in the pricing terms of the 
AEPA Terms and Conditions?



Is the pricing that is proposed to AEPA equal to or lower than pricing your 
company offers to individual entities or cooperatives with equal to or lower 
volume?

Is the proposed pricing  LESS THAN individual customer and/or cooperatives 
receive? If so, indicate the percentage by which it is lower.

Does your business currently have contracts with other cooperatives (local, 
regional, state, national)?

If YES, list the cooperative name and the respective expiration date(s) of your 
contract with the cooperative.

If YES, and your business is awarded an AEPA contract, explain which contract 
your business will lead with in marketing and sales representative presentations 
(sales calls)?

Do you include the administrative fee in the price of your products and/or 
services?

If not, do you add on the administrative fee as a separate fee to the final invoice 
to the final customer?

Are shipping and handling costs included In the price of your products and/or 
services?

If not, do you add on applicable shipping and handling fees separately on 
invoices

Does your business offer leasing arrangements under this solicitation?

ative Contracts



If yes, please indicate how the rate factor is determined and indicate any other 
cost factors related to leasing.

30 Questions



Response

Arkansas, California, 
Colorado, Florida, Georgia, 

Illinois, Indiana, Iowa, 
Kentucky, Kansas, Michigan, 

Minnesota, Ohio, 
Pennsylvania, South Carolina, 
Texas, Virginia, Washington, 

West Virginia, Wisconsin, 
Wyoming

We plan to sell to all schools 
and public agencies who 

participate in AEPA  except for 
New Jersey. 

California, Colorado, Florida, 
Georgia, Texas, Michigan, 

Illinois, West Virginia

No

No

NA

NA



No

Yes

Yes

NA

NA

5% discount on services will 
be applied for paying invoices 
within 30 days of receiving it.

NA

Our team is ready to respond 
24/7 and will arrive at the loss 

typically within 2 hours of 
being called upon.

No

Yes

Yes

Yes



Yes

No

No

NA

NA

Yes

Yes

Yes

No

No



NA

 



Comment

Our national sales representative cover the entire US. 

We have a standard website - www.360fireflood.com

www.360fireflood.com

We prefer emergency's to be called into 360 POC, non-emergency work orders 
to be called or emailed ti 360 POC. 

http://www.360fireflood.com/
http://www.360fireflood.com/


833-360-3334

We can commit to 2 years of pricing. 

We will offer a discount of 5% off if paid net 30

We will offer a discount of 5% off if paid net 30

We will offer a discount of 5% off if paid net 30



The discounts we offer must be paid within 14 business days. 

We are offering AEPA the best discount with longest payment terms. 

On T&M material breakdowns we charge a small adminstration fee for the time it 
takes to analyze crew sheets and document loss details. This is listed in our 
rates.

On T&M material breakdowns we charge a small adminstration fee for the time it 
takes to analyze crew sheets and document loss details. This is listed in our 
rates.

We charge port to port when we respond to a loss. 

We charge port to port when we respond to a loss. 

This is open to discussion.



NA

100.00% Complete



Status

?

Complete

Complete

Complete

Complete

Complete

Complete

Complete

?



Complete

Complete

Complete

Complete

Complete

Complete

Complete

Complete

?

Complete

Complete

Complete

Complete



Complete

Complete

?

Complete

Complete

Complete

?

Complete

Complete

Complete

Complete

Complete



Complete
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