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The Promise of Community Action

Community Action changes people’s lives,
embodies the spirit of hope,
improves communities, and

makes America a better place to live.

We care about the entire community and
we are dedicated to helping people
help themselves and each other.
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Community Action Network

Red, Blue,
Purple States

Board and Staff
on All Sides of
the Aisle

1000+ Agencies | 44 State Associations | 50+ State CSBG Offices| National Partners
More than 15 million served

We work together to promote workable solutions that connect more families to opportunity

’ Helping People. Changing Lives.
Acommunlty
-
ction
PARTNERSMHIP
AMERICA'S POVERTY FIGHTING NETWORK




What can change the world today s
the same thing that has changed it
in the past-an idea and the service

of dedicated, committed individuals

to that idea.
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Community Action Agencies

Connectindividuals and families to approaches that help
them succeed — including high quality education programs
for children, job retraining for adults, stable and affordable
housing for families, utility assistance for seniors, and so
much more.

Promote community-wide solutions to seemingly
stubborn challenges throughout our cities, suburbs, and in
rural areas — whether it’s the lack of affordable housing or
the need to promote economic growth that benefits all
families.

Share expertise with national, state, and local leaders
looking for evidence on what works to promote greater
economic opportunity for children and families.

' Helping People. Changing Lives.
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“The opposite of poverty isn’t wealth.

The opposite of poverty is justice”
Bryan Stevenson
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Poor men die a decade earlier
90

Poverty Today .: —
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* Affordable Housing

die every day from an
opioid overdose
: (including prescription
T —— and illicit opioids.)

* Aging of America

Opioid Epidemic
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AMERICA'S POVERTY FIGHTING NETWORK Community Action Program Legal Services, Inc.

OFFICE OF COMMUNITY SERVICES

/ljzl\\ National Association for State
gﬂll”lCommunity Services Programs
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Community Action Program Legal Services
CAPLAW

* Lawyers on Staff * Webinars
e News Alerts  Toolkits and Resources

* Annual Conference * Allison Ma’luf, Esq.
(June) Executive Director

CAPLAW

Community Action Program Legal Services, Inc. o \l

Legal and Financial Resources y .

>3 ey .
- . ,’—“/ !
for Community Action . ’ ( 2 f .

HOME ABOUT CAPLAW RESOURCES TRAININGS ATTORNEY NETWORK CONTACT US
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National Community Action Foundation
NCAF

* David Bradley, CCAP

* Legislative Action

* QOur Lobbyist

* Hill Visits

 CSBG Reauthorization
* Annual Convention
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Federal Office of Community
Services-OCS

HHS-ACF-OCS-
— CSBG

— LIHEAP

— SSBG

— CED

CSBG/Community Services Block Grant
— Flows to state CSBG Offices

Monitors States, Issues IM/Dear Colleague
Letters

Clarence Carter, Acting OCS Director

Charisse Johnson, Director, Division of

Community Assistance
g community
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National Association for
State Community Services Programs

NASCSP
* State CSBG Offices * Conferences
* State Weatherization Offices ¢ Webinars
 CSBG Annual Report * Jenae Bjelland,

Executive Director

N.A.S/C § P

Building capacity in states to respondto poverty issues
Keepngwmember theederatgover lent.andother terestedpames nformed aboutissues
trainin:

g People. Changing Lives.
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National Community Action
Partnership

e , fjcommunity
* Conferences and Webinars A tlﬂﬂ

* Community Action Month

* Learning Cohorts/Communities of Practice
* Public Policy Platform
* Leveraging Energy

* Human Capacity and Community
Transformation

 Denise Harlow, CCAP, CEO
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Mission Statement

The mission of the Community Action
Partnership is to ensure the causes and
conditions of poverty are effectively addressed
and to strengthen, promote, represent, and
serve the Community Action Network.

PARTNERSHIP




Value Statements

We believe all people should be treated with dignity and
respect and recognize that structural race, gender, and other
inequities remain barriers that must be addressed.

We believe that this nation has the capacity and moral
obligation to ensure that no one is forced to endure the
hardships of poverty.

We believe that with hope, adequate resources and
opportunities, everyone can reach their fullest potential, and we
are committed to achieving that vision.

We pledge ourselves to creating an environment that pursues
innovation and excellence through multi-sector partnership and
collaboration.
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OUR VISION:

A NATION THAT CREATES
OPPORTUNITIES FOR ALL PEOPLE

TO THRIVE, BUILDS STRONG,
RESILIENT COMMUNITIES, AND
ENSURES A MORE EQUITABLE

SOCIETY.




Taking Action

FARTREIAEMIP
T T AT T Ol

“The ultimate megsure af @ man isnot where he stands in times of comfort or convenience, but
where he stands in times of challenge and controversy.”
Reverend Dr. Martin Luther King, Ir.

“ir the end we will remember not the words of our enemies,
but the silence of our friends. "
Reverand Dr. Martin Luther King, Ir.

Ferhaps you are wondering what you can do to learn and bring about real change. It all starts with us as
ndividuals. The Fartnership has compiled a short list of things we canall do today. 1t is not exhaustive and
there are many good lists out there. Some of these are for you individually, and others are for your
Communily Action Agency. They take waork, tirme, and practice. Some are hard_but things in life worth doing
arehard. We wor't be per fect, but we rmust iry and work to betler ourselves, our communities, and our
country. Racism must end and it starts with us

1. Boldly denounce racism and white supremacy. Mot just quietly, but outesirdly and publicly
a. Issue aformal Statement approwved by the CAA"s Board of Directors
b. Review agency mission, vision, and values and ensure that they recognize the role structural racism
has on poverty.
yie it publicly: Block Lives Matter.
d. Use the meme below (or other relevant memes) on your social media pages to denounce racism
and show public support that Black Lives Mattes

[y

BLAGK i
LIVES TS

MATTER

2. Speak truth to power. Easier said than done. In both our professional and personal lives, we must speak
thes trusth. Thes marratives used in priv

= are those that are carried tathe public space and can be the
tardi=st ta commiber
a. Challenge and hold your colleagues and groups you interact with accountable for their language,
therir ideals, and their syitems
b. Check your friends and family members who continue to wse racist and supremacist rhetoric. You
cando it ina loving manner but let them know you are uncomiortable and will not tolerate it. The

poveeer af fricnds and Bamily to slence us is re

rmake us

wer i anat allow our dlence
comglicit
3. Use direct termsin your speaking and writing. Get comfortable and use words like oppression,
marginalization, institutional rocism, equity, white supremacy. Know what they mean, understand the
distinction, and speak them out houwd

BLAGK

LIVES
MATTER
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(Washington, DC, May 29, 2020) —Our world is reckoning with a pandemic for which there is currently no cure. Already,
COVID-19has taken 100,000+ lives in the US and it has consumed millions more. We mourn for all who have been infected
and affected by this crisis. In a veryshort time, the pandemic has shifted everyone’s reality and none of us will ever be the
same. While COVID-19 hasunleasheda threaton the healthand economy of our nation, it has also revealeda pre -existing
condition that places all of us at greater risk. The hierarchy of human value and to be mare specific, RACISM, has served as
an activator that has accelerated the loss of life and disproportionate losses to important populationsin our country. Persons
of color, who are in many cases, workers with low incomes and live in places that were already strugglingare suffering great
physical, economic, and sacial harm.

During this very trying era, we feelit is importantto puta marker down, especially given the racially charged events that have
played out in recent weeks and months. Murdersin the African American community, attackson Asian Americanowned
businesses, increasing numbersof murdered and missingindigenous women and girls, and the marginalization and
displacement of immigrants seeking refuge weigh on ouralre ady weakened hearts. Some actions are recorded and shared
via sodial media allowing many to bear witness; while others remain unknown and unseen. While many have engagedin
social mediaactivism in response to the atrocities, we are calling for everyone to move beyond the keystrokes of media
devices and to do more. It’s not encugh to feign verbal and distantsupport for non-racist causes, We must move beyond that
into constructive anti-racist action that might even cause us to have to sacrifice the comfortor advantage that some ofus
have. RACISM MUSTEND!

Currently there is no cure to the health pandemicnor the social pandemic. While we are one human family, both conditions
aim to separate us, both aim to weaken us, both aim to dehumanize us and threaten our well-being. Duringthis season of
heightened social anxiety, Community Action affirms that our healingas a nation is tied to strengthening our connections as
neighbors, family members, co-workers, and communities. Ourvaluesassert, “We believe that all people should be treated
with dignity and respect and recognize thatstructuralrace, genderand otherinequities remain barriers that must be
addressed.” If we truly believe this, we mustlive it.

We commit ourselves tothe healthand well-beingof everyone and to problem-solving systems and structures that will
dismantle disparities and social determinants.

Almost 56 years ago, Community Action was born as part of the civil rights movement, and we continue to denounce all
forms of violence and any acts that dehumanize anyone. The words of the Community Action Promise articulate who we are
and whatwe believe, “We care about the entire community”. And, in love and unity, we will interrupt the darkness of this
time and will continue to “embody the spirit of hope”,

Community Action Promise: Community Action changes people’s lives, embodies the spirit of hope,
improves communities, ond makes America a better place to live.
We care about the entire community and we are dedicated to helping people help themselves and each other.
National Community Action Partnership Board of Directors
Bryan Duncan CCAP, Board Chair « Dalitso S. Sulamoyo, CCAP, 1% Vice Chair « Elizabeth “Biz” Steinberg, 2" Vice Chair

Rick Baker, CCAP, 3" Vice Chair = Peter Kilde, CCAP, Secretary * Dreama Padgett, CCAP, Treasurer

Steve Geller, Region 1 Representative = Amy Turner, CCAP, Region 2 Representative
Robert Goldsmith, CCAP, Region 3 Representative = Paul Dole, CCAP, Region 4 Representative
Andrew (Joe) Devany, CCAP, Region 5 Representative * Karen Swenson, CCAP, Region 6 Representative
Cenia Bosman, CCAP, Region 7 Representative » Willy Soderholm, Region 8 Representative
Leslie Colbrese, Region 9 Representative * Susan Grindle, Region 10 Re presentative
Denise Harlow, CCAP, Chief Executive Officer

The National Community Action Partnership is the hub for the nation’s 1,000+ local Community Action Agencies that provide
life changing services to individuals and fomilies in 99% of America’s counties. The Partnership’s mission is to ensurethe
causes and conditions of poverty are effectively addressed and to strengthen, promote, represent and serve the Community
Action Network.

. Helping People. Changing Lives.
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Selected Resources for Community Action to Understand, Communicate,
Strategize and Take Action to Eliminate Structural Racism

Structural racism in America is not an accident. It has been intentionally woven throughout the fabric of
our society. It is complex and persistent. Eliminating racism requires understanding its impacts and
selecting effective strategies to combat them. The following resources have been identified to assist the
national Community Action network in better understanding how it can take effective action to
eliminate racism in every community.

Resources for understanding how structural racism and the othering of people of color has made the
COVID-19 pandemic especially deadly and economically devastating for communities of color:
s A Wider Lens on the Impact of COVID-19 - W.K. Kellogg Foundation

* Caring for Mental Health in Communities of Color During COVID-19 - Robert Wood Johnson
Foundation

= (Coronavirus Equity Considerations - NAACP

= Coronavirus in African Americans and Other People of Color - Johns Hopkins Medicine

* COVID-19 in Racial and Ethnic Minarity Groups - Centers for Disease Control and Prevention

Honor
Juneteenth
p——

7

by committing to fight structural

racism and ffljUSHGEr

. Helping People. Changing Lives

Acommunity

tion
PARTNERSHIP.
AMERICA'S POVERTY FIGHTING NETWORK



Are we different?

Salvation Army
NeighborWorks

Red Cross

Catholic Charities

Lutheran Social Services
Other multi-service nonprofits
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Are we different?

* Yes, while addressing similar community
challenges as other nonprofits, Community
Action is different. It has a unique history, a
federal mandate to address poverty, and is a
network that serves 99% of America’s counties
engaging local communities to address local
challenges. We are the national infrastructure
across the US to fight poverty where and how
we find it. We are called to fight poverty, not
provide a specific program or service.
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Community Action is Different

Flexible
Accountable
Tripartite Board Structure

— 1/3 Democratically selected from the low-income
community-Maximum Feasible Participation

— 1/3 Elected Officials
— 1/3 Private Sector

Local Needs Assessment

i
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Addressing Poverty...

* Settlement Houses -
* Field of Social Work/Hull House - ’g:Tfhttmth
* Aid to Widows > B
* Depression 223::;&?&8
S\ e

e WWII k
* New Deal 7

— Social Security Jemnbasine (e by

— ADC

* Gl Bill/Mortgage Insurance Program
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Points in Time Across the Decades

° 1 9 6 O’ S THERE ARE NO PROBLEMS WE
CANNOT SOLVE TOGETHER. AND
VERY FEW THAT WE CAN SOLVE BY

OURSELVES.

e 1970’s {1, gl
e 1980’s
 1990’s
e 2000’'s
 2010’s

* 2020 and Beyond T e

#CommunityActionWorks
#WeR1000Strong

. Helping People. Changing Lives.
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Back in the day...

* Ford Foundation funding other “gray areas
projects

Michael Harrington’s book The Other America
caused a stir at the White House.
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January 1964-State of the Union
President Johnson

 “Let us carry forward the plans and programs
of John F. Kennedy, not because of our sorrow
or sympathy, but because they are right....This
administration today, here and now, declares
an unconditional War on Poverty in
America....Our joint federal-local effort must
pursue poverty, pursue it wherever it exists.”

PARTNERSHIP



August 1964-Signing of the
Economic Opportunity Act
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Foundation of Community Action

Economic Opportunity Act of 1964

“Although the economic well-being and prosperity of the United
States have progressed to a level surpassing any achieved in world
history, and although these benefits are widely shared throughout

the Nation, poverty continues to be the lot of a substantial number of
our people. The United States can achieve its full economic and
social potential as a nation only if every individual has the
opportunity to contribute to the full extent of his capabilities and to
participate in the workings of our society. It is, therefore, the policy of
the United States to eliminate the paradox of poverty in the midst of
plenty in this Nation by opening to everyone the opportunity for
education and training, the opportunity to work, and the
Opportunity to live in decency and dignity.

It is the purpose of this Act to
Strengthen, Supplement, and Coordinate efforts in furtherance of that policy.”

ey
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Also Created as
Part of the EOA

VISTA

Job Corps

Neighborhood Youth Corps
Head Start

Adult Basic Education

Family Planning

Community Health Centers
Congregate Meal Preparation
Economic Development CDCs
Foster Grandparents

Legal Services

#CommunityActionWorks
#WeR1000Strong

In my vision of America, everyone

IS necessary, and everyone has the

opportunity to participate.

Throwback Thursday, May 25
#TBT

RSVP
Legal Services
Neighborhood Centers

Summer Youth Programs

' Helping People. Changing Lives.
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Two Big Ammendments to Address
Influence of Communtiy Action

QUIE Amendment

GREEN Amendment

1967: stipulated that local
elected officials had authority
to designate the official CAA
for their areas. Most were
certified but a few big cities
took control and replaced the
existing CAA.

1967: stipulated that 1/3 of
board must be composed of
elected officials and 1/3 would
be private sector
representatives. This limited
“maximum feasible
participation” of the poor on
the boards to 1/3 of the
membership

g People. Changing Lives.
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1969 T

* Nixon appoints Donald Rumsfeld
as Director of the OEO. Rumsfeld
surprises and is basically
supportive of OEO and works to
improve its efficiency. Rumsfeld
hires Dick Cheney and Christy
Todd Whitman as assistants.
Rumsfeld publishes CAA mission
guidance.

Iping People. Changing Lives.
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Foundation of Community Action

OEOQO Instruction 6320-1 (1970)

“The Act this gives the CAA a primary catalytic mission:
to make the entire community more responsive to the
needs and interests of the poor by mobilizing
resources and bringing about greater institutional
sensitivity. A CAAs effectiveness, therefore, is
measured not only by the services which it directly
provides but, more importantly, by the improvements
and changes it achieves it the community’s attitudes
and practices toward the poor and in the allocation
and focusing of public and private resources for
antipoverty purposes.” (DR)

i
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Nixon Administration

e Attempted to shut down
Community Action

* Network responded and

sued the Nixon
Administration and won

e Charles Braithwaite

PARTNERSHIP



1973-1974

In 1974, during President Gerald Ford’s administration, the
Economic Opportunity Act was terminated.

However, Congressional support swelled and funding for
Community Action activities was included in the Community
Service Act of 1974. With this change, the Office of Economic
Opportunity (which was a cabinet level office) was terminated
and a replacement agency was created under the Department
of Health, Education and Welfare: the Community Services

Administration (CSA).

&/i‘*"?’%";ﬁi’;“
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1981: The Block Grant Was Born

Omnibus Reconciliation Act of 1981 created two block grants:
Social Services Block Grant, under Title XX of the SSA; and
CSBG which included activities administered by the CSA

States administer block grant

By 1983, all 50 states assumed administrative responsibility
— Greaterlocal autonomy
— Decreased administrative complexity

States tried to achieve a more equitable geographic
distribution of funds

Political activities and voter registration still restricted

&A”‘*"‘“’i;ﬁi’i
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Community Services Block Grant

(CSBG) was Born

. State offices were now installed as recipients of the Block

Grant

funding and therefore as intermediaries for local Community

Action Agencies.

. 90% of the CSBG funds were to be used at the local level

. Eligible CAAs were the same organizations previously eligi
under OEO and CSA determinations. They were “Grandfat

. States had the responsibility for monitoring CAAs and cou
up to 5% of the State’s CSBG allocation for administrative
purposes. The remaining 5% was designated for State
discretionary anti-poverty funded activities.

ole
nered.”

d spend
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The Block Grant has been
Reauthorized 5 Times

CSBG has been reauthorized 5 times:

O\\\\I\UNITY"]C
O

1984
1990 ~,,....J
1994 ,,,.R,Nf,l’g,'!

1998
202077
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1994

e 1994 --The Monitoring and Assessment Task Force (MATF)
was created by the Office of Community Services (OCS) to
explore the results that had been identified by various
CAAs across the country.

— The MATF included local CAA directors, state office staff, Association
staff and others working in the field.

— The purpose of the task force was to find ways to talk about the work of
CAA:s.

— The MATF produced the Six National Goals

elping People. Changing Lives.
%cammunlty
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2000-2011

2000: Network undertakes re-branding initiative

2001: Information Memo 49 clarifies ROMA and the need
for it to “tell the story” of CSBG

2004: Program Assessment and Rating Tool (PART): CSBG
has “no discernable outcomes”

2005: National Indicators of Community Action

performance e

. commumty
2007: The Great Recession % clion
2009: ARRA PMACJ’:SPZVENTYEGR sG ’E,rwzml(’

2011: President Obama’s State of the Union and
Community Action Responds!

&Afi’.’"ﬁi’i
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2012-2019 Modernized Community Action
Performance Management and Measurement Systen

Organizational
Standards

ROMA Next
Generation

State and
Federal
Accountability
Measures

Updated CSBG Performance Management and Measurement Systems

PPPPPPPPPP




ROMA Next Generation

National Theory of Change and Support for local

Theories of Change

Renewal of necessity to work toward community
change as well as individual and family outcomes

Focus on improved data collection and analysis

— New Annual Report
— Increased use of data
— National Theory of Change

Integration of all phases of the ROMA Cycle

&/1"“3”5’.’"3;',“‘
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The National Community Action Network Theory of Change

Community Action Goals

Goal 1: Individuals and families Goal 2: Communities where people Goal 3: People with low incomes
with low incomes are stable with low incomes live are healthy and are engaged and active in building
and achieve economic security. offer economic opportunity. opportunities in communities.

JI |

: Il

1 Services and Strategies ~ -

Health/Social

Income, Infrastructure HH . _

) & Asset Building T ehavioral Development

,  Education & Cognitive ::m N

Development - T e Civic Engagement &

Housing Community Involvement
Core Principles Performance Management

. Recognize the complexity of the issues of poverty How well does the What difference does
- Build local solutions specific to local needs network operate? the network make?
. Support family stability as a foundation for economic security ‘.‘ ‘.‘
+ Advocate for systemic change . Local Organizational Standards . Individual and Family National

. Pursue positive individual, family, and community level change Performance Indicators

. State and Federal Accountability

. Maximize involvement of people with low incomes Measures . Community National
. Engage local community partners and citizens in solutions . Results Oriented Management Performance Indicators
2 . Leverage state, federal, and community resources and Accountability System

A national network of over 1,000 high performing Community Action Agencies,
State Associations, State offices, and Federal partners supported by the
Community Services Block Grant (CSBG) to mobilize communities to fight poverty.

This publication was created by NASCSP in the performance of the U.S. Department of Health and Human Services, Administration for Children and Families, Office of Community Services, Grant Number 90ET0451.




CSBG Organizational Standards

Organized into three thematic groups

Operationsand

Maximum Feasible

Vision and Direction

Accountability

Participation

e w ( ) r N
Consumer input and Organizational Human resource
involvement leadership management
\ J . S - J
4 a 4 ) ( )
Community Board governance Financial operatlons
engagement and oversight
\ J \. / \_ y,
( ) /7 \ é )
Community assessment Strategic planning Data and analysis
\, J
.
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2020 and Beyond

RESPONSE

Safety of staff &
customers secured
Needs assessed
Continuity of services
arranged

Emergency services
expanded

New services created
Coordination with
partners enhanced
New funding secured

RECOVERY

Community needs
monitored
Workplace safety
procedures
implemented
Access to emergency
services ensured
-Food
-Housing
-Utilities
Staff connected to
customers via
technology & internet
-Virtual applications
-Virtual Services
-Virtual Case
Management

|

=

RESILIENCY

Individuals return to
work

e Economic growth
e Social & economic

mobility accelerated
Health & Well-being
Improved
Transformed Systems
and Policies

e Equity

e Apply learning
o 77?7

Helping People. Changing Lives.
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Community Action Census

e
COUNTS 2020 Webpage
WWwWw.communityactionpartnership.com/census2020

THE CENSUS COUNTS.

WE CARE ABOUT
THE ENTIRE
COMMONITY

» | S5 GV WE COUNT THE
~ ccountmein E’Jh'%mw

COMMUNITY ACTION WILL ENSURE THE ENTIRE
COMMUNITY COUNTS IN CENSUS 2020.

@y  ebing rople. changingtives
7 “i":"'i}"ii'
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http://www.communityactionpartnership.com/census2020

The Hard-To-Count Are: |_|||[Ali

Lo

i Multi-Family
Large HouseholdsHomelessRural

Frequent IVIoversH 0 usSe hOId $Low Literacy
Native, American
Low-Income

“Bassieyoung Children
ﬁ * * Second LanguagePeOplé'lwigf Co|0r
‘\%

Helping Peopl

. le. Changing Lives.
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May is Community Action Month

#CommunityActionWorks
#WeR1000Strong

The curse of
poverty has no
justification in our
age...The time has
come for us to
civilize ourselves
by the total, direct
and immediate
abolition of
poverty.

Motivation Monday, May 13
#MotivationMonday

COMMUNITY ACTION MONTH
TOOLKIT | MAY 2019

B aiiinideia
HELPING PEOPLE, CHANGING LIVES QA"’;’;"";,"
XX ixs.id Mother's Day, May 12

#MothersDay

Helping People. Changing Lives.
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MAY 2019

USE THESE #WeR10005trang

ALL MONTH!

IMotivation
IMonday

20

MiSSIn |:|:mnr]:|].r

sy o rvemg Creatar
{o Feature your mission

#CommunityActionWarks
#BeCommunityfction

Mational 7
feachers
D ay

Shar
Tei pactiaa

Fiot dlauy of
[.rf.'lrull.-iﬂ'.l-':uf‘;a [ll"ﬁf'l-l.

I""l frialfd

vrvvii

IMPACT
WEDNESDAY

Shtaie Impact ke
Somphke Twests frowked

8

14

#training
tuesday

e s provioed

‘ . j Mﬁ
£ B,

J_h'l R AT TEIMN A
AY OF CAkILIES

21

1144

26 27

MEMORIAL DAY

Share gur
Memarial Day
migme ta honor
thase wha served
& sacrificed

TRANSFORMATION
TUESDAY

- Toweets Prowidesd -

28 -

F-

- 29

Weatherzation
Wednesday

1]
IMPACT hiirs
WEDNESDAY

B

&
.-"r.-.
J P

3

#factfriday

- Samnke Mesis Aroaded -

4

STAR WARS DAY

9

THROWBACK
THURSDAY

Thare ow
#MaythefthBeWith¥ou
-
10 11
Provider Stats Saturday
Apprecfariﬂn Tweets Provided

Day

HonH pidviders with posts
E prabas on soclial medis

Thiank Mational Padmars

18
#ARMEDFORCESDAY

- Recoonize &
lhank thoss
sersing|in #he
e fces

y

Share our Shrwar meme

24

FACT
FRIDAY

S feresm [ Fronda’ed

30

thankful
thursday

Fosl
3 Lo Commpry Action”
Selfie

Helping People. Changing Lives.
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#WeR1000Strong
#CommunityActionWorks

Community

Yates Office for hé
roAction of Steubers R

¢
<
<
¢
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randing Toolkit and Style Guide

National Community Action Partnership PR s
* Toolkit & Style Guide AC‘IO" é ction

PARTNFERSHIP FPARTINERSHIP
AMTRCAS POVTBTY N TAG NITHIOSN ARCRSCES NVIBTY 152900 ST

P’ A

o

RINGE

‘ Aedoeds Lews Lo eoredd ML L L
‘ Melping Pecpie. Changing Uives, . m"' ‘My
- -
community ction ction
- PARTNERSNIP PARTNERS Ir»
’ n 003 13 | BORE CONTIA L4 ACERITIA 3F MEEAA SMINICAS NPTETY PTG MITWOSS
.

PARTNERSHIP
AMTRICAS PONTRTY FIGHTING NITWORK ‘ ‘

This updated Community Action Toolkit and Style Guide aims to provide the necessary
tools and guidance for Communty Action Agencies and State Associations to enhance
the national brand and maintain 3 unfied presence across the country. Whether

agencies choose to fully adopt the national logo, use logo components or taglines, or WEBSITE
maintan a unique local brand, this guide will provide tools necessary to strengthen our
network’s connection to each other and 1o our collectve audiences across America. Whether or not you are using the national brand 1 i vital that our network malntain our Connaction.

To go that, we raquest that 3l Community Action Agencies and State Association members of the
National Community Action Parinership visually connect with the Partnership on their website and
other media outreach where possbie. Suggestions include adaing the national brand logo fo your
agencies’ website footer andior homepage and adding text to buld the connection. This Is
especially Important for agencles that do not have *Community Action” In their organizational
name.AdmglrtsbmePamashp.youmassodatm mmﬂmwm
350 strengthens our connaction as a network lustrating that we are *1000 Strong.”

« XYZ Community Action Agency Is 3 member of the Community Action Parinership, which is
the national hub that links the nation's 1,000+ local Community Action Agencies and State
Associations 1o each other and to leaders looking for solutions that connact famies to
great opportunity.

« e are a proud member of the National Community Acton Parnership

« A Community Action Agancy

aPIND SIS 8 IH00] » d!IISJQUJJBd uo1jay Ayunwwoy) jeuonjeN

. Helping People. Changing Lives.
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Using National Branding Devices

K‘Eas Association of Southeastern Association of
Eommumily o LITTLE DIXIE community
t’on.. Pfﬂyfﬂﬂff g (a Community Action Agency
Partners in America's Poverty Fighting Network Q t’on

Community Action il Partnership
A G ENC I E S

of Kern
&,ql;;,",;,';' NelgllborWod(s

AMERICA'S POVERTY FIGHTING NETWORK

Helping People. Changnq Lives.

g communlty
ction
PARTNERSHIP
“Creating change since 1964

'6‘ Schenectady Community

Action Program
Creating Opportunity in Partnership

Helping People. Changing Livt

Acommunity
ction
PARTNER S H I P

Con-mnyA ~o~7 uoc:ro IA b-m'

#ClMMUNITkaﬁk
&2019 SEACAA BUNFERENCES

Qod '/ o

ot a
& %%

S stion”™

PARTNERSHIP
Helping People. Chenging Lives.

aul N

ProAction

of Steuben and Yates, Inc.
helping people. changing lives.

Lakes & Prairies

%communlty
PARTNERSMHIP
Helping People. Changing Lives.

o_I-CARE, INC.

%commumty
PARTNERSMHIP
Helping People. Changing Lives.

BYay
PALMETTO

Community Action Partnership

MISSION
BRAND
PREMISE

2019 NCCAA ANNUAL CONFERENCE
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Engaging Through
State Associations

ERFENTRCEKY
L St . .

8
GAEI.;HW #MakingltPossi

[ :
BECAUSE YOU CARED, I

\iY CHILDREN NOW HUE
A PLACE TO CALLH

& Action
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Community Action Academy
thoodl

le

Moodle is an online learning platform designed to provide trainers and learners with a
single robust, secure, and integrated system to create personalized learning

environments. https://moodle.communityactionpartnership.com

v' On-demand courses, videos &
resources

v’ Peer Engagement & Virtual
Networking

Free & Accessible
tothe entire

Community Action

Network!
v" Virtual space for Learning

Community Groups

nging Lives.

&Acammunny
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https://moodle.communityactionpartnership.com/

Mobile App for
Community Action Academy

‘ Helping People. Changing Lives.
Acomt_nunity
o NEG!!HO,',,' 1) Search your App Store (Apple) or Google Play
AMERICA'S POVERTY FIGHTING NETWORK (Andriod) for the official moodle app (can simply
Community Action Academy type "mOOdle").

https://moodle.communityactionpartnership.com

2) Once the app is downloaded to device, enter
URL:
moodle.communityactionpartnership.com

3) Login on the moodle app using your same

credentials for Community Action Academy on

the computer.

IS THIS YOUR FIRST TIME HERE?

Welcome to the Community Action Academy!

For more information, you can visit this link.

' Helping People. Changing Lives.
g community
ction
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https://download.moodle.org/mobile?version=2018051703&lang=en_us&iosappid=633359593&androidappid=com.moodle.moodlemobile

On-Demand Learning

eCourses available to the entire CSBG Network through
Community Action Academy

Health Intersections

Results at the Community Level

Cultivating Data-Centered Organizations
Advancing 2Gen in the Rural Context
Family-Centered Coaching

Creating a Local Theory of Change
Understanding Community Level Work

Data Collective, Analysis, and Use

ROMA for Boards Training Series (7 eCourses)

more coming soon!

@AE’?’:"Z’}';'
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Community Action
National Impact
Report

COMMUNITY ACTION PARTNERSHIP

National Impact Report

. Helping Peopie. Changitg Lives
Building Opportunity for All eﬂgiian

PARTNERSHIP

AMEECES POVERTY FICHTING NETWORK

. Helping People. Changing Lives.
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éﬁ:—"’ ! COMMUNITY ACTION PARTNERSHIP

rarrveesnis  Bullding Opportunity for All

Ca e

The National Need

Despite America’s sconomio recovery, millions are otill iving in poverty and even more are Just
one missed paychedk awsy from hardchip. Whether our neighbors are experiencing a temporary
set back or have been priced out of affordable housing - too many struggle to achieve a good
qualty of ife.

Neardy million people in
America live poverty,

1in 6

' children go hungry
People of color are & at some point
disproportionately impacted

6.1 million

Americans are unemployed

of Americans can’t cover a

$400 emergency expense

|
I
|
|
|
I
|
I
|
|
—————————————————————— +-
|
|
|
I
|
|
I
|
|
|
I

Community Action’s Reach

The nation’s 1,000+ Community Action Agencies are a robust, national, state, and local force,
reaching children and families in 99% of America’s counties with |ife changing servioes that

creats pathways to opportinity and proaperity. Annuslly, we reach:

lsmie G 2.3 millin m

low-income

indiyic usle 3.9 million children '
6.2 million 1.7 million
families people with

Our Impact

America’s Community Action Agenciss embody oUr nation’s spirit of hope, change people’s
lives, and improve communities. We promots workable solutiona that connect more families to
opportunity - and maks America a better place to live for everyone.

Community Action Agencies:

® Connect individuals and families to epproschess that help them succeed - induding high
quality educetion programa for children, job retraining for adults, stable and affordable
housing for families, utility scsistanoce for seniors, and so much more.

® Promots community~wide solUtions to seemingly stubborn challenges throughout our cities,
suburbs, and in rural armas - whether it's the lack of effordable houding or the need to promote
sconomic growth that benefita all familiea.

m Share expertioe with nationeal, state, and local leaders looking for evidenoe on what works to
promote grester sconomic opportunity for children and families.

As aresult, each year
More than 8 million people received food,

bhealthcare services and more to increass

800,000 households increassd $

|
|
|
their financial Assets or skills I family Health & Well-Being
____________________ _{I._____.___.__._____...i...._.__._____._._
4 million Children | |  58milion
& Families accesaed : m 329,000 l people wers
childcare, after school | people |  putonapathway
programs, and more |  obtained safe, affordable | good
! Housing - and millions : Jobs Q
____________________ 'i more moeived emergency | gyrough G
1.2 million pecples engaged in l help with heat or : employment
Community Building = energy assistance I LT

Community Action Agencies are locally run but receive a range of public end privats resources
for their work. Thiz includes funding from the federal Community Services Block Grant (CSBQ)

which provides the Community Action Agenay designation. For every $1 of CSBG funds, the

Network annually leverages $7.70 from state, local, and private sources.

saspna mwpew  National Office: 1020 19th Strest, Suite 700 Washington, 0.C. 2003¢&
Phone: 202.265.7544

info@communityactionpartnership.com
www.communityactionpartnership.com

PARTNERENIP
b aza oo
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Community Action Podcast Series

commanity Six-part series featurinqg our
% ction P g

CEQO Denise Harlow in
conversation with nationally
recognized experts and
leaders in Community Action

W Advocacy - Innovative Pracftices -
National Community Action Partnership RaCIa/ EqUIty— The State Of CSBG _
How to Use the Impact Report -
Convening to Make a Difference

g People. Changing Lives.
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Community Action Body of Knowledge

. Maximum
Feasible
Success

A
History of the

Community Action I’rogmm

hy

Roberr B Clark /

. Helping People. Changing Lives.
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Books Reflecting Today’s Poverty

xok XK X ; : -
* * * * * * 3 NEW YORK TIMES BESTYSELLER
*x *x * %

— HOW TO

BE AN
ANTIRACIST
IBRAM X

ISABEL SAWHILL $ 2 OO
—_— THE —— ' .

FORGOTTEN
TN A Day

THE INSTANT NEW YORK TIMES BESTSELLE| NCT MATUIMM IM AMEDIN TORAL BOOK AMARD-WINNING
LIVING ON ALM , sox st

€0 FROM THE DEGINNING

N & poctry—of the wing and soow, the two-lwae roads
rusnieg through the whbal, the sumsner nights w
work-deaload lamilcs dreisk and dance wader the prafrie sky”

~BARBARA EHRE \Nf}( H, author of Nicke! and Dissed ' /

E VI C T EaD

RACIAL DIVIDE,
. OUR FUTURE

KATHRYN J. E

y Heart }Vuf

A Memolr of Working Hard -

and Bemg Broke
in the Richest Country on EarthK

POVERTY AND PROFIT IN
THE AMERICAN CITY

SARAH SMARSH

; A FORGOTTEN R
YHISTORY OF HOW OUR
GOVERNMENT
SEGREGATED AMERICA

% RICHARD ROTHSTEIN

X e L3 ' P

Helping People. Changing Lives.
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https://amzn.to/2InilFo

Questions?

Contact
Denise Harlow, MSW, CCAP, NCRT
dharlow@communityactionpartnership.com
Tiffney Marley, MS, CCAP, MCRT
tmarley@communityactionpartnership.com
Aaron Wicks, PhD, CCAP, NCRT
awicks@communityactionpartnership.com
Hyacinth McKinley, MS, NCRT
hmckinley@communityactionpartnership.com
Courtney Kohler, MPA, CCAP, NCRT
ckohler@communityactionpartnership.com

r@@capartnership
@CAPartnership and @PartnershipCEO ~ #CommunityActionWorks

K3 @CommunityActionPartnershipNationallOffice #WeR10005trong

' Helping People. Changing Lives.
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